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Cross-Cultural Business Communication

La 4è de couv. indique : "The purpose of the present thesis is to examine if and to which extent cultures 
converge in an international business environment and if intercultural competence has a bearing on it. 
Therefore, theoretical and practical insights in the subject of culture, its implicit and explicit differences, 
as well as its measurements will be proved. (...)."

Guide to Cross-cultural Communication

The goal of this book is to help busy professionals communicate across cultures by promoting 
cross-cultural understanding and fostering communication with foreign-born employees or employers. 
Brief, practical, and reader-friendly, it provides new insights on cultural requirements not taught in 
sales training manuals.Guide to Cross-Cultural Communicationis a handy reference with information 
pertinent to negotiations, business writing, and speaking with those from diverse cultural backgrounds, 
with business-related examples throughout.Essential reading for those interested in understanding 
and improving intercultural communication both inside and outside their organizations; especially 
managers, executives, and other business professionals who must communicate in an increasingly 
multicultural workplace.

Cross-Cultural Business Communication

Inhaltsangabe:Introduction: The transfer of business activities across nations is growing at a rapid 
rate. The emergence of market economies in Latin America and Asia, the collapse of communism 
in the Soviet Union and Eastern Europe, and the emerging democracy in Africa have led, among 
other things, not only to increased global trade, international, multinational and transnational business, 
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but also to an increased demand for international workforce since firms must employ people who 
possess international business skills in order to remain competitive in the global marketplace. How 
often does it happen that we meet someone doing business in the United States after representing 
his/her company in Asia, Middle East or Europe? How often do we meet someone obtaining an 
international degree abroad before doing business in China, France or Scandinavia? How often do 
companies require international experiences, mobility, and flexibility? The soft skills of intercultural 
competence and open-mindedness to cultural diversity are taught by universities around the world. 
But what happens with our own cultural identity while doing business worldwide? What happens if we 
conduct business in Japan but with an Italian colleague who lived in São Paulo for many years? Are 
we just applying intercultural competence or are we developing a universal business culture - apart 
from our own national culture? How does an international workforce communicate; is it adapting the 
communication style of the host-country, of a majority culture; or is it developing a communication 
style which is unique in international business? Are we speaking the same language at the end? Is 
the understanding of cultural diversity becoming less substantial and more implicit? If companies and 
organizations require the indispensable and vague defined soft skills of intercultural competence, could 
these skills be seen as an approach towards a universal business culture, likewise a universal business 
communication? Purpose of the Present Thesis: The purpose of the present thesis is to examine if 
and to which extent cultures converge in an international business environment and if intercultural 
competence has a bearing on it. Therefore, theoretical and practical insights in the subject of culture, 
its implicit and explicit differences, as well as its measurements will be provided. Due to the fact that 
communication - as a major cultural attribute - is the most obvious level on which cultural [...]

Communicating Across Cultures

'Communicating Across Cultures' demonstrates how to tailor your own communication style to a 
multi-cultural audience for best outcomes. The authors are both experienced public speakers and 
trainers.

A Paradigm for Business Communication across Cultures: Theoretical Highlights for Practice

ýToday’s global citizens operate business and management endeavors on a global scale. Globalization 
generates an increasing demand for effective communication in diverse cultural contexts and chal-
lenges the relevance of culture in operating businesses in the global village. Communication differences 
are apparent in many scenarios. Expatriates of international organizations operating abroad adopt their 
native cultural values to motivate employees of foreign cultures with an entirely different perspective. 
They use one culture’s motives to move people from other cultures. In global marketing communication, 
the communicators use values systems of their native culture to develop advertising for other cultures. 
They use categorizations of one culture to describe others. Such divergence in attitudes, perspectives 
and priorities of suppliers, and customers with different cultural backgrounds have led to many project 
failures in international organizations. An in-depth understanding of cultural backgrounds and the 
potential impact on communication of the people one is interacting with can increase the probability 
of business success among investors, managers, entrepreneurs and employees operating in diverse 
cultures. However, effective cross cultural business communication needs to recognize and adopt an 
interdisciplinary perspective in understanding the cultural forces (Leung, K. et al., 2005). Therefore, we 
need a multidisciplinary paradigm to carry on effective and successful business communication in our 
contemporary global village. ,_„ú	H„è‡�F__��_!‹�__�_F__e�•_>_‡��__‡�(„ú�__�_e-„\(�q_��v_��‡�(áo__�ã__�-„\(�åÊ_�-„	H_�VeŒ!Ê_�Ve��_�,__��_!‹�Ðú†	H„è‡�___�_e�_J_�_eŒ_$_�_e�vÐ›†ÐØ_�H‡�Hœ„€ýŒ¹Õ�

The Cultural Context in Business Communication

"The Cultural Context in Business Communication" focuses on differences and similarities in business 
negotiations and written communication in intercultural settings. To set the scene, Edward T. Hall 
looks back at "culture" as an evolutionary concept and Charles Campbell explains the value of 
classical rhetoric in contemporary cultures. Further contributions present case studies of cross-cultural 
encounters and discourse aspects in various settings. Steven Weiss explores the proper character 
of six cultures: Chinese, French, Japanese, Mexican, Nigerian, and Saudi. Other chapters contrast 
English with cultures such as Chinese, German, Dutch, Finnish, and Irish. The book closes with two 
chapters on training for effective business communication and provide models in participatory training 
and gaming.

Cross-cultural Business Behavior



The theme of this new edition of Cross-Cultural Business Behavior is CHANGE. First of all, cultures 
change. In markets around the world, business behavior is constantly evolving, impelled by generational 
shifts, improvements in education, and (especially) increasing exposure to the world marketplace. That 
is why all of the book's 43 'Negotiator Profiles' have been thoroughly updated, with new cases and 
fresh examples added. In addition to the change in culture, international managers' challenges have 
changed too. For example, just a few years ago, participants at global management seminars around 
the world were mainly interested in how to communicate and negotiate with overseas partners. But, they 
now find that their toughest challenges are how to manage overseas subsidiaries, strategic alliances, 
and international partnerships. To reflect these new realities, the book's time-tested framework for 
understanding cross-cultural negotiating behavior has been expanded to include a wide variety of 
practical pointers on managing in today's global marketplace. This fifth edition is important for everyone 
involved with global management, whether student or manager, because cultures and business 
challenges do change. The book is an essential survival guide for doing business in cultures other 
than one's own.

Cross-Cultural Communication: Concepts, Cases and Challenges

This fascinating study can be adopted by professors as a supplementary textbook and enjoyed by 
readers who face cross-cultural communication issues in their work or travel.

Intercultural Business Communication

The intercultural challenge - Cultural dimensions - Business communication - Cultures - Going further.

International Management and Intercultural Communication

International Management and Intercultural Communication consists of cases of direct observation 
and personal involvement in a wide variety of communication challenges in international management 
settings, and discusses them in terms of management theories. The cases explore interactions across 
national cultures and regional boundaries, demonstrating both traditional and unusual approaches to 
problems that sooner or later are likely to challenge all managers who operate internationally. The 
book is presented in two volumes. Volume 1 contains case studies concerning different aspects of 
international management and intercultural communication in business, marketing and politics. Volume 
2 deals with cases of international management in social and educational settings.

Intercultural Business Communication

For International/Intercultural Business Communication and Negotiation courses, or courses in Or-
ganizational Behavior and Communication. Also appropriate as a supplement for courses in which 
intercultural communication is a major component. This text prepares today's students to compete and 
manage domestic and international diversity in an increasingly multinational business arena. It uses 
research involving three Delphi panels of experts' perceptions of the importance of the topics covered 
as the basis for its contents.

Cross-cultural Communication

"Cross-Cultural Communication" is a collection of essays that examines how practitioners can improve 
the acceptance of their documentation when communicating to cultures other than their own. The 
essays begin by examining the cross-cultural issues relating to quality in documentation. From there, 
the essays look at examples of common documents, analysing them from several perspectives. 
Specifically, the author uses communication theories (such as Bernstein's Elaborated and Restricted 
Code theory and Marwell and Schmidt's Compliance-Gaining theory) to show how documents used 
by readers who are not native speakers of English can be written and organized to increase their 
effectiveness. The principal assumption about how practitioners create their documents is that, while 
large organizations can afford to write, translate, and then localize, small- to medium-size organizations 
produce many documents that are used directly by people in other cultures-often without translating 
and localizing. The advantage the writer gains from these essays is in understanding the strategies 
and knowing the kinds of strategies to apply in specific situations. In addition, the essays can serve 
as a valuable resource for students and teachers alike as they determine ways to understand how 
cross-cultural communication is different and why it makes a difference. Not only do students need to 
be aware of the various strategies they may apply when creating documents for cross-cultural settings, 



they also need to see how research can apply theories from different areas-in the case of these essays, 
communication and rhetorical theories. Another value of the essays is to show the students the role 
standards play in cross-cultural communication; standards are written by committees that follow style 
rules developed by the International Standardization Organization in Geneva. Thus, both students and 
practitioners can find valuable cross-cultural communication advice in these essays.

Cross-cultural Communication

Cross Cultural Communication is a practical handbook for those who regularly deal with other cultures 
in their day-to-day work.

Guide to Cross-Cultural Communications

Praise and Reviews "As an American who has worked in Europe for the past 3 years, I find Bridging 
the Culture Gap to be a practical guide for communicating and influencing across cultures. The authors 
use authentic and engaging anecdotes, which will help readers to understand their own culture, and 
other`s reactions to it in the context of everyday business."Gary Kuusisto, Director, European Learning 
& Development, The Gillette Company"This book gives you a practical insight into cross-cultural 
communication in business today, based in part on the Canning team`s deep experience in training 
over 1,000 managers and specialists in a unique Franco-Japanese adventure. Every International 
professional should find food for thought in this book."Francois Foix, Human Resources Coordinator, 
Renault-Nissan"Full of real-life examples and practical advice which reflects the experience and skills of 
its masterful but unpretentious authors."Andreas Molck-Ude, Head of Africa and Middle East Division, 
Munich Re"Canning offers tough and intensive training, but brilliant results. I believe this book will 
do the same thing for anyone looking for success in cross-cultural business."Takashi Kashiwagi, 
Head of Global Regulatory Approvals and Marketing Support, Aventis JapanAs globalization gathers 
momentum, the contact between business people from other countries is becoming more frequent. The 
more national boundaries a company crosses, the greater the scope for misunderstanding and conflict. 
To succeed internationally, it is essential to be able to break the barriers of culture, language and set 
patterns of thinking.Bridging the Culture Gap, written by two of Canning's most experienced trainers, is 
a distillation of many years' work and is based on the real-life business situations of their international 
clients. You'll find out how to:interpret the party linecommunicate with styleget your message acrossplay 
the conversation gamebe sensitive to other culturesmind your mannersavoid the usual faux paswin 
the dealand so much more.Packed with fascinating cases, cultural awareness scales, communication 
style tests and practical tips, this lively guide will help anyone - of any nationality - to become a better 
communicator. Whether you're planning to give a presentation to a cross-cultural group or about to 
negotiate with an overseas client, Bridging the Culture Gap will ensure that your cultural awareness 
antennae are well tuned.

Bridging the Culture Gap

For those who do business overseas, this book is a valuable insurance policy', commented The Good 
Book Guide on The Cross-cultural Business Pocketbook. 'It sets out not only examples of local attitudes 
and thinking but a whole way of planning and executing international communication and business 
dealing', continued the Guide. This Pocketbook is for anyone doing business outside his or her country, 
whether attending or organising a multinational conference, making a presentation to a group of 
managers from different countries, or being relocated abroad. Starting with a look at culture and its 
effects on working behaviour, the book then reviews ways of developing communication skills across 
the culture gap. Finally there is a section of specific material covering, amongst others, Europe, the 
Arab world and North America. A review of this book on Amazon.co.uk states: 'This little pocketbook is 
a gem. It is written clearly and has an easy to use section for identifying problem areas'.

Cross-Cultural Business Pocketbook

Global business management issues and concerns are complex, diverse, changing, and often in-
tractable. Industry actors and policy makers alike rely upon partnerships and alliances for developing 
and growing sustainable business organizations and ventures. As a result, global business leaders 
must be well-versed in managing and leading multidimensional human relationships and business 
networks – requiring skill and expertise in conducting the negotiation processes that these entail. 
After laying out a foundation justifying the importance of studying negotiation in a global context, this 
book will detail conventional and contemporary theories regarding international engagement, culture, 



cultural difference, and cross-cultural interaction, with particular focus on their influence on negotiation. 
Building on these elements, the book will provide a broad array of country-specific chapters, each 
describing and analyzing the negotiation culture of businesspeople in a different country around the 
world. Finally, the book will look ahead, with an eye towards identifying and anticipating new trends 
and developments in the field of global negotiation. This text will appeal to scholars and researchers 
in international business, cross-cultural studies, and conflict management who seek to understand the 
challenges of intercultural communication and negotiation. It will provide trainers and consultants with 
the insights they need to prepare their clients for intercultural negotiation. Finally, the text will appeal to 
businesspeople who find themselves heading out to engage with counterparts in another country, or 
operating in other multinational environments on a regular basis.

The Palgrave Handbook of Cross-Cultural Business Negotiation

Seminar paper from the year 2011 in the subject Business economics - Business Management, Corpo-
rate Governance, grade: 1,3, University of Applied Sciences Südwestfalen; Hagen, language: English, 
abstract: Nowadays we talk and hear about the big topics like “Globalisation”, “Internationalisation of 
markets” and “New Technologies for Communication”. In our today’s world boundaries be-tween states 
as well as big distances between particular states do not play a big role anymore. Nearly everyone is 
able to get in connection with everyone he likes to; not matter what coun-try he lives in, what time it 
is or with whom he likes to talk. This development leads to the arising importance of “Cross Cultural 
Communication”. Think-ing about business for example most of all existing companies operate all 
around the world by now. If a salesman from England wants to make profit, he will have to offer his 
products not only in his home country; he also will have to offer them in Japan and Germany. So for 
doing his job he has to communicate across cultures. It is the same in many other branches, like pol-itics 
or movie makers for instance. It is an evident aspect that communicating across cultures is associated 
with problems and barriers to communication. The first big problem getting in mind is the language 
itself, because two communication partners must own one language which both of them are able to 
speak.

Barriers to Cross Cultural Communication

How do you build successful professional connections with colleagues from Mexico? While most books 
focus simply on how to avoid common communication mistakes, this book leads its readers to an 
understanding of how to succeed and thrive within the three cultures, Mexico, the US, and Canada. 
Kelm, Hernandez-Pozas and Victor present a set of practical guidelines for communicating profession-
ally with Mexicans, both in Mexico and abroad, providing many photographs as examples. The Seven 
Keys to Communicating in Mexico follows the model of presenting key cultural concepts used in the 
earlier books by Kelm and Victor on Brazil and (with Haru Yamada) on Japan. Olivia Hernandez-Pozas, 
Orlando Kelm, and David Victor, well-respected research professors and seasoned cross-cultural 
trainers for businesspeople, guide readers through Mexican culture using Victor's LESCANT Model (an 
acronym representing seven key cross-cultural communication areas: Language, Environment, Social 
Organization, Contexting, Authority, Nonverbal Behavior, and Time). Each chapter addresses one of 
these topics and demonstrates how to evaluate the differences among Mexican, US, and Canadian 
cultures. In the final chapter the authors bring all of these cultural interactions together with a sample 
case study about business interactions between Mexicans and North Americans. The case study 
includes additional observations from North American and Mexican business professionals who offer 
related suggestions and recommendations.

Cross-cultural Business Communication

As globalization continues to gather momentum, the contact between business people from other 
countries is becoming more and more frequent. The more national boundaries a company crosses, 
the greater the scope for misunderstanding and conflict. To succeed internationally, it is essential to 
be able to break the barriers of culture, language and set patterns of thinking. The second edition of 
Bridging the Culture Gap, written by two of Canning's most experienced trainers, is a distillation of 
many years' work and is based on the real-life business situations of their international clients. You'll 
find out how to interpret the party line, communicate with style, get your message across, be sensitive 
to other cultures, and ultimately, win the deal. This fully updated new edition also includes a new chapter 
on making yourself understood in English. Packed with fascinating cases, cultural awareness scales, 
communication style tests and practical tips, this lively guide will help anyone - of any nationality - 



to become a better communicator. Whether you're planning to give a presentation to a cross-cultural 
group or about to negotiate with an overseas client, Bridging the Culture Gap will ensure that your 
cultural awareness antennae are well tuned.

The Seven Keys to Communicating in Mexico

The five steps to successful selling, negotiating, and managing multi-culturally Say Anything to Anyone, 
Anywhere gives readers five simple key guidelines to create rapport and organize strategies for 
success across different cultures. This book teaches to be proactive, not reactive, in your cross-cultural 
communications and shows how to use simple rapport tools to create trust with the cultures you 
work with or travel to. Learn how to organize productive interactions in person, on the phone, and by 
email. Discover interpersonal communication skills and virtual strategies that build strong relationships. 
Offers quick, accessible examples and clear guidelines about how to create an understanding between 
cultures Gives tips and strategies on how to communicate without offending Author Gayle Cotton is a 
Emmy Award Winner and a distinguished, highly sought after speaker, corporate trainer, and executive 
coach. This step-by-step guide to cross-cultural business will help you build strong relationships and 
manage successfully, no matter the cultural differences.

Bridging the Culture Gap

How do you build successful professional connections with colleagues from Mexico? While most books 
focus simply on how to avoid common communication mistakes, this book leads its readers to an 
understanding of how to succeed and thrive within the three cultures, Mexico, the US, and Canada. 
Kelm, Hernandez-Pozas and Victor present a set of practical guidelines for communicating profession-
ally with Mexicans, both in Mexico and abroad, providing many photographs as examples. The Seven 
Keys to Communicating in Mexico follows the model of presenting key cultural concepts used in the 
earlier books by Kelm and Victor on Brazil and (with Haru Yamada) on Japan. Olivia Hernandez-Pozas, 
Orlando Kelm, and David Victor, well-respected research professors and seasoned cross-cultural 
trainers for businesspeople, guide readers through Mexican culture using Victor's LESCANT Model (an 
acronym representing seven key cross-cultural communication areas: Language, Environment, Social 
Organization, Contexting, Authority, Nonverbal Behavior, and Time). Each chapter addresses one of 
these topics and demonstrates how to evaluate the differences among Mexican, US, and Canadian 
cultures. In the final chapter the authors bring all of these cultural interactions together with a sample 
case study about business interactions between Mexicans and North Americans. The case study 
includes additional observations from North American and Mexican business professionals who offer 
related suggestions and recommendations.

Say Anything to Anyone, Anywhere

The key to professional success in Japan is understanding Japanese people. The authors provide a 
practical set of guidelines for understanding Japanese people and culture through David A. Victor's 
LESCANT approach of evaluating a culture's language, environment, social organization, context, 
authority, nonverbal communication, and time conception. -- "Choice"

The Seven Keys to Communicating in Mexico

ÔPrimecz, Romani, and Sackmann provide managers and educators with a powerful framework that 
goes beyond simple categorization of national and cultural differences in business. Their framework of 
negotiated meaning systems, and the rich cases that illustrate the Òin-the-momentÓ experiences of 
global managers as they conduct business in culturally unfamiliar milieus provide managers and edu-
cators with a powerful tool for developing global managerial skills. This is a book every global manager 
and cross-cultural educator should have on his or her bookshelf.Õ Ð Mark E. Mendenhall, University of 
Tennessee, Chattanooga, US ÔThis is a unique, alternative view of culture that has both practical and 
theoretical significance. The creative analysis of cases from around the world moves the field beyond 
the sophisticated stereotyping that can result from relying solely on cultural value dimensions to decode 
interactions. The cases address significant cross-cultural issues, providing useful lessons and richer 
perspectives on culture.Õ Ð Joyce Osland, San JosŽ State University, US ÔThis book is an excellent 
collection of practical and useful cases in cross-cultural management, with some that are very different 
from what we would call ÒtraditionalÓ cases in cross-cultural management. They are excellent teaching 
material with an introduction and a conclusion that show students and practitioners how meanings are 
negotiated in diverse and complex cross-cultural situations.Õ Ð Marie-Therese Claes, Louvain School 



of Management, Belgium ÔA fascinating book for both the diversity of cultures that are touched upon 
(from Asia and Africa to Europe and America) and the cultural analyses that are made of various 
management situations resulting from the transfer of management techniques across countries or the 
encountering of those embedded in different cultures.Õ Ð Philippe dÕIribarne, CNRS, France ÔA group 
of multidisciplinary authors from various countries and cultures bring rich experience to this volume. 
The focus on real-life situations offers a fresh perspective on culture in organizations and management 
through in-depth case studies including both academic and pedagogical sides. It addresses multi-level 
cross-cultural issues of international strategic importance for globalizing workplaces. This insightful 
book is excellent reading for practitioners as well as scholars and students interested in applications 
in the field of cross-cultural management.Õ Ð Cordula Barzantny, Toulouse Business School, France 
ÔThis volume offers an insightful introduction to qualitative field research aiming to understand the 
dynamics in intercultural business interactions. Based on the findings provided in ten rich cases from 
Asia, Europe, North Africa, USA and Latin America, the editors also propose strategies for more effec-
tive collaboration in challenging multiple-cultures contexts. The authors and editors have succeeded 
in transforming the field studies into cases that are stimulating and thought provoking readings, both 
for practitioners and students of cross-cultural management.Õ Ð Anne-Marie S¿derberg, Copenhagen 
Business School, Denmark Based on the view that culture is dynamic and negotiated between actors, 
this groundbreaking book contains a collection of ten cases on cross-cultural management in practice. 
The cases draw on field research revealing challenges and insights from working across nations and 
cultures. Each case provides recommendations for practitioners that are developed into a framework for 
effective intercultural interactions as well as offering illustrations and insights on how to handle actual 
cross-cultural issues. This enriching book covers various topics including international collaborations 
across and within multinational companies, organizational culture in international joint ventures and 
knowledge transfer. Based on empirical fieldwork and qualitative analyses, this path-breaking book will 
appeal to graduate and postgraduate students in international management as well as practitioners.

The 7 Keys to Communicating in Japan

"Communicating Globally: Intercultural Communication and International Business" provides students 
with a cultural general awareness of diverse world views, valuable insights on understanding and 
overcoming cultural differences, and a clear path to international business success. This text integrates 
the theory and skills of intercultural communication with the practices of multinational organizations 
and international business. The book discusses the implications of these approaches and the new 
competencies needed for conducting international business and entering the world marketplace. It 
examines intercultural transitions and cross-cultural relationships as well as how virtual groups or teams 
and constant change influence multinational organizations. "Communicating Globally: Intercultural 
Communication and International Business" provides further insights into doing business abroad by 
examining significant geographic regions and emphasizing cultural themes and patterns, business 
conduct and characteristics, and emerging trends. Also included is a regional resource guide that 
establishes a sensible foundation for readers to continue their own cross-cultural or international 
business research, personally transforming their understanding into individually instructive significance

Cross-Cultural Management in Practice

This book brings together principles and new theories in intercultural communication in a concise and 
practical manner, focusing on communication as the foundation for management and global leadership. 
Grounded in the Cultural Intelligence Model, this compact text examines the concepts associated 
with understanding culture and communication in the global business environment to help readers: 
• Understand intercultural communication processes. • Improve self-awareness and communication in 
intercultural settings. • Expand skills in identifying, analyzing, and solving intercultural communication 
challenges at work. • Evaluate whether one’s communication has been effective. Richly illustrated with 
examples, activities, real-world applications, and recent case studies that make the content come alive, 
Intercultural Communication for Global Business is an ideal companion for any business student or 
manager dedicated to communicating more effectively in a globalized society.

Communicating Globally

This book aims to present the results of research in the sphere of business language and culture, 
as well as the experience of pedagogical staff and practitioners concerned with broadly understood 
business. The highly complex nature of contemporary business environment, approached from both 



the theoretical and practical standpoint, does not cease to prove that research into business studies 
cannot be dissociated from the cultural and linguistic context. The chapters included in this book were 
contributed by academics and practitioners alike, which offers a balanced approach to the topic and 
ensures high levels of diversity together with an undeniable homogeneity. They were gathered with a 
view to show various aspects of business language, perceived both as a medium of communication 
and as a subject of research and teaching. They are concerned with business culture as well, including 
business ethics and representations of business in popular culture. Owing to its multidisciplinary ap-
proach, the book presents a roadmap towards successful functioning in business settings, highlighting 
such issues as education for business purposes, the study of language used in business contexts, the 
aspects of cross-cultural communication, as well as ethical behaviour based upon different values in 
multicultural business environments. Given its multifarious character, the book surely appeals not only 
to academics, but also to the interested laymen and students who wish to expand their knowledge of 
business studies and related phenomena.

Intercultural Communication for Global Business

This series seeks to illuminate, highlight, and spotlight (intercultural) communication in the world of 
business. In order to conduct any business, relationships need to be established which are primarily 
reciprocal relationships - whether between employer and employee, or provider and customer. Since 
business relationships are essentially human relationships, they rely on communication. Thus, an 
understanding of fundamental human communication principles serves to explain, comprehend, and 
foster business relationships. The texts included in this book cover various topics in general and 
intercultural communication that have direct relevance to the world of business.

Exploring Business Language and Culture

A comprehensive survey of the key areas of research in cross-cultural communication, based on the 
authors' experience in organizing and delivering courses for undergraduate and postgraduate students 
and in business training in the UK and overseas.

Introduction to Business Communication

This handbook brings together 26 ethnographic research reports from around the world about commu-
nication. The studies explore 13 languages from 17 countries across 6 continents. Together, the studies 
examine, through cultural analyses, communication practices in cross-cultural perspective. In doing 
so, and as a global community of scholars, the studies explore the diversity in ways communication is 
understood around the world, examine specific cultural traditions in the study of communication, and 
thus inform readers about the range of ways communication is understood around the world. Some 
of the communication practices explored include complaining, hate speech, irreverence, respect, and 
uses of the mobile phone. The focus of the handbook, however, is dual in that it brings into view 
both communication as an academic discipline and its use to unveil culturally situated practices. By 
attending to communication in these ways, as a discipline and a specific practice, the handbook is 
focused on, and will be an authoritative resource for understanding communication in cross-cultural 
perspective. Designed at the nexus of various intellectual traditions such as the ethnography of 
communication, linguistic ethnography, and cultural approaches to discourse, the handbook employs, 
then, a general approach which, when used, understands communication in its particular cultural 
scenes and communities.

Cross-Cultural Communication

This text takes a business-case approach to looking at cross-cultural business practices and values, 
and how these affect international business conduct. A task-based, self-explanatory text, this work 
draws on students' critical thinking skills and should also develop their oral skills.

The Handbook of Communication in Cross-cultural Perspective

This book explains the subtle maneuvers of what researchers call “facework” and demonstrates the 
vital role it plays in the success or failure of cross-cultural interactions. Building on Geert Hofstede’s 
seminal research on cultural dimensions, Merkin synthesizes more recent research in business, 
communication, cross-cultural psychology and sociology to offer a model for better understanding 
facework. Additionally, Merkin’s model shows how particular communication strategies can facilitate 



more successful cross-cultural interactions. The first book of its kind to focus on the practical aspects 
of employing face-saving, it is a needed text for academics, students, and business professionals 
negotiating with organizations from different cultures.

Business Across Cultures

The key to professional success in Brazil is understanding Brazilians. But how do you understand an 
unfamiliar culture? Seasoned cross-cultural trainers Orlando R. Kelm and David A. Victor use Victor’s 
groundbreaking approach of evaluating a culture’s language, environment, social organization, context, 
authority, nonverbal communication, and time conception to provide a framework for understanding 
Brazilians and show effective strategies to overcome these communication barriers. The method, 
referred to as the LESCANT approach makes you the expert evaluator of the culture and helps 
you easily navigate hurdles that can challenge business relationships. Each chapter of The Seven 
Keys to Communicating in Brazil employs memorable anecdotes, business cases on each topic from 
business professionals, and photographs to address key topics. The authors demonstrate how to 
evaluate the cultural differences between Brazil and North America and include examples of common 
communication mistakes. Engaging and accessible, the book helps North Americans master the 
nuances of the Brazilian language and achieve a real experience of the Brasil dos brasileiros.

Saving Face in Business

Exercises to facilitate effective communication across a wide range of cultural differences Commu-
nication styles and patterns differ vastly among people from different cultures. Every culture has a 
"communication style norm" and when that style mixes with another, stereotypes and misperceptions 
arise. 52 Activities for Improving Cross-Cultural Communication explores cross-cultural communication 
issues with an eye toward increasing understanding and effectiveness. 52 Activities for Improving 
Cross-Cultural Communication is a practical trainer's manual that includes applications from many 
sectors, such as business, diversity, cross-cultural fields, and from many trainers in the U.S., Europe, 
Asia, the Middle East and Latin America. Exercises are organized according to audience, time required 
to perform and the risk level for participants, a unique feature created by the authors, and are easily 
adaptable to the user's particular need and situation. Many of the exercises are written with instructions 
that address requirements for a specific audience (e.g., gender or generation). There is something for 
everyone: those who like hands-on, practical activities; those who prefer experiential exercises; and 
those who learn best through reflection.

The Seven Keys to Communicating in Brazil

Why do business negotiations between people from different countries often start so promisingly and 
then disappointingly run into the sand? Even in those countries which we think we know, how much do 
we really appreciate about the values, attitudes and expectations of its inhabitants? This new edition 
takes you through everything you need to know to do business successfully with different cultures. 
The authors explain an easy-to-grasp framework for unlocking any business culture in the world - 
The 5C's Model. The 5C's Model shows you how to select the information and understanding you 
need and how to make sense of it all. Going through these steps with any country you are dealing 
with will enable you to build the knowledge and awareness you need. The chapters show you how to 
carry out each step; they end with valuable information and insights on the business culture of the 
countries forecast to be among the leading key markets in 2050 - Australia, Brazil, China, France, 
Germany, the Gulf, India, Indonesia, Italy, Japan, South Korea, Mexico, Russia, Spain, UK and USA 
Tomalin and Nicks show how understanding culture can improve performance. Sprinkled with colourful 
anecdotes, The World's Business Cultures offers sound advice on meetings and negotiations, as well 
as decision-making, gift-giving and writing e-mails. Financial Times a systematic and practical book for 
business people and students everywhere. A must read for business people who want to successfully 
compete in world markets. Business Executive Magazine Tomalin and Nicks offer more than just helpful 
insights into different cultures. For this experienced traveller The World's Business Cultures is also a 
guide to good behaviour based not on travellers' tales but on principles which I can apply in many 
situations. Emeritus Professor Jack Lonergan, President of the International Certificate Conference a 
no-nonsense, systematic and practical book for business people and students of business everywhere. 
The short country profiles are especially useful and to the point. Ulla Ladau-Harjulin, FRSA, Lecturer 
in Intercultural Communication, Swedish School of Economics and Business Administration, Helsinki, 
Finland is a must read for business travelers who want to successfully compete in world markets. More 



than a collection of cultural do's and don'ts, it offers clear, practical and comprehensive guidelines for 
establishing and maintaining successful business relationships in the multicultural marketplace. Susan 
Stempleski, Lecturer, Graduate Program in TESOL Teachers College, Columbia University, New York, 
USA

52 Activities for Improving Cross-Cultural Communication

This book received the Enrique Alcaraz research award in 2010. This volume derives from the 
COMINTER-SIMULNEG research project which aims at designing a pragmatic model for the analysis of 
intercultural communication between Spaniards and Britons, as well as developing a teaching method-
ology for cultural awareness based on computer simulation of real business settings. Contributions 
to this volume focus on three main issues: (a) explaining intercultural communication; (b) research 
on intercultural business communication; (c) the use of simulation and gaming methodology for the 
acquisition of communicative and cross-cultural competence in business settings. This book adopts an 
interdisciplinary approach to the study and practice of intercultural business communication, borrowing 
concepts from social anthropology, social cognition, cognitive linguistics, and intercultural pragmatics.

The World's Business Cultures and how to Unlock Them

International business negotiations are made difficult by problems of communication and culture. This 
book aims to show how to conduct international business communications successfully by seeing what 
is important about the transactions through the eyes of

Intercultural Business Communication and Simulation and Gaming Methodology

Advanced undergraduate and postgraduate students and researchers in international business, inter-
national management and cross-cultural management, and all concerned with the transfer of knowl-
edge in the global economy. It will also be a valuable source of concepts and ideas to cross-cultural 
trainers and to various categories of practitioners within knowledge management and international 
human resource management. This book forges a break with the concept of culture that has dominated 
management thinking, education, and research for several decades. Culture, rather than being pre-
sented as a source of difference and antagonism, is presented as a form of organisational knowledge 
that can be converted into a resource for underpinning core competence. This perspective based on 
extensive research into the operations of four major international corporations, challenges traditional 
thinking by contending that cross-cultural management is a form of knowledge management. Key to this 
text are the four global case companies contrasting experiences, presented as insightful case studies 
about rarely observed aspects of firms cross-cultural communication behaviour.

Cross-Cultural Business Negotiations

Successful business communication is more than simply speaking your client’s language. At the heart 
of all effective communication lies a fundamental understanding of human behavior. The natural result 
of globalization is a level of behaviors that we all share and expect. However, underneath this level 
are many other influencing factors. We tend to view the situation around us according to our own 
expectations which are often shaped by our cultural backgrounds. What happens, though, when our 
cultures are so different that the expectations collide? This book combines theory and practice in a way 
that helps you as a busy intercultural manager understand what others are communicating to you and 
those around you. We take apart real examples of intercultural business interaction and show you how 
deeply embedded cultural norms are found within a simple conversation. Then we offer you important 
tools and principles that you can use to improve your own intercultural business communication. After 
reading this book, you should have a good understanding of the basic culture types, and be able to 
identify most cultures based on the principles described here. Additionally, you will know which social 
issues, attitudes, and values appear even in the most rational business negotiation. Most importantly, 
your cultural awareness will help you build successful and lasting relationships with your clients across 
regional and global boundaries.

Cross-cultural Management

The Quintessence of Intercultural Business Communication
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