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Explore the dynamic intersection of management principles with a global and entrepreneurial per-
spective. This resource offers comprehensive insights into leading innovative ventures across diverse 
international markets, understanding strategic global challenges, and fostering an entrepreneurial 
mindset within any organization. Ideal for business leaders and aspiring founders navigating today's 
interconnected economic landscape.

We curate authentic academic textbooks from trusted publishers to support lifelong 
learning and research.
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This website provides the document Global Entrepreneurial Management you have been 
searching for.
All visitors are welcome to download it completely free.

The authenticity of the document is guaranteed.
We only provide original content that can be trusted.
This is our way of ensuring visitor satisfaction.

Use this document to support your needs.
We are always ready to offer more useful resources in the future.
Thank you for making our website your choice.

Across digital archives and online libraries, this document is highly demanded.
You are lucky to access it directly from our collection.
Enjoy the full version Global Entrepreneurial Management, available at no cost.

Management: A Global, Innovative and Entrepreneurial Perspective (15th Edition)

The thoroughly revised and updated fifteenth edition of Management - A Global, Innovative and Entre-
preneurial Perspective takes an international view of management. This book comprehensively covers 
the latest management advancements. Entrepreneurial and innovative perspectives of management 
are integrated throughout in this edition. Based on real-life business experiences and integration of 
theory with practice, this edition focuses on the professional development of its readers by providing 
exercises that encourage students to enhance their professional profile and network. Salient Features: 
� Inclusion of professional development and global networking exercises � Inclusion of exclusive inter-
views with leading executives to help students gain more professional insights � Real-time examples 
from global, innovative, international, entrepreneurial, and leadership perspectives of management 
from leading companies such as Apple, Google, Facebook, Nissan, Boeing, Cisco, Netflix, General 
Motors, General Electric, and many others � Case study with questions that ends each chapter � Key 
ideas and Concepts for Review, For Discussion,Action Steps, and Internet Research in all chapters for 
better understanding

Management

Management, in its 14th edition, integrates the managerial aspect of innovation with the global and 
entrepreneurial perspectives. Based on the famous systems approach to management, the com-
prehensively written text encapsulates the latest trends in management in a very dynamic manner. 
Salient Features: • Inclusion of Innovative Perspective along-with existing Global and Entrepreneurial 
Perspectives • Coverage on topics of interest such as Business Analytics, Blue Ocean Strategy, 
Product, Service, & Process Innovation, and Value & Supply Chain Management • Real-time examples 
and cases on India and China providing an Asian perspective of managing • New chapter-end cases on 
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companies such as Amazon.com, Walmart, Google, and Apple • Part-end running Global Car Industry 
Case to help in analyzing different aspects of the car industry • More than 150 Perspective boxed items, 
some based on exclusive interviews with leading executives, venture capitalists, and technologists, 
there by providing global, innovative, and entrepreneurial perspectives from leading companies such 
as Apple, Ford, The Tata Conglomerate, Wipro, Walmart, and Infosys among many others

Management : A Global, Innovative, and Entrepreneurial Perspective

The tenth edition of this classic management textbook features a new pronounced emphasis on global 
management. Equal attention is paid to the new Europe and the Pacific Rim as to the United States, 
and chapter cases are both domestic and international. Each of the six new Part Closings has a new 
International Focus section and a new Global Car Industry Case. Part closings 2 to 6 compare each of 
the 5 management functions in Japan, the USA and the People's Republic of China.

Management

Talent has become the most important resource for organizations across a wide range of sectors 
throughout the world including business, non-profit, and government. These organizations are now 
engaged in an increasingly fierce competition to acquire the best talent as they seek to gain the upper 
hand in today’s fast changing environment. By combining the body of knowledge on entrepreneurship 
and talent management from a global perspective, this book provides a synthesized understanding 
of entrepreneurial mobility and talent management in the entrepreneurship and innovation ecosys-
tem. The expert contributors combine empirical evidence and case studies to provide a nuanced 
understanding of global talent management from an international comparative perspective. The topics 
discussed include China’s return migration and its impact on Chinese development, local engagement 
and transformation of Chinese communities in England, and reverse migration from the US to China. 
Furthermore, from a comparative perspective, contributors examine global talent and entrepreneurial 
mobility in the contexts of Silicon Valley, European university spin-off practices and entrepreneurial 
ecosystems in France, Italy, and South Korea, respectively. Scholars and students in entrepreneurship 
and talent management will find the scope for future research useful in their work. Entrepreneurs, 
managers, and policymakers will benefit from the examination of global perspectives and different 
national contexts.

Management: A Global Perspective

A practical approach for entrepreneurs and investors Entrepreneurial Finance provides readers with the 
fundamental knowledge to finance, start, grow, and value new ventures, without the complex finance 
terms and calculations. This comprehensive yet practical approach incorporates a global perspective 
that appeals to entrepreneurs, investors, and students with diverse backgrounds, knowledge, and 
experience. From Facebook to Camera+, Gary Gibbons, Robert D. Hisrich, and Carlos M. DaSilva use 
real-world examples and their professional experiences to bring concepts to life. This text is one of the 
most readable books in the market without compromising high quality content and resources.

Entrepreneurship and Talent Management from a Global Perspective

Build the skills needed to compete in the highly competitive global business environment! This 
incisive book is a comprehensive introduction to contemporary multinational strategic leadership and 
management. A vital guide to business policy, Multinational Strategic Management: An Integrative 
Entrepreneurial Context-Specific Process combines basic strategic management with a distinctive 
international business perspective. The result is invaluable as a preparatory overview for novices and as 
a guidebook for business practitioners. Mixing basic management and leadership perspectives with a 
study of international business, Multinational Strategic Management takes a comprehensive approach 
to subjects that traditionally require multiple texts. Designed for use as a textbook for undergraduate 
and graduate course work, the book fills an educational void in a rapidly growing field. The in-depth 
text provides you with a thorough understanding of how to lead and manage enterprises that operate 
within and across national borders. Multinational Strategic Management helps professionals, students, 
and educators: acquire and enhance skills in entrepreneurial contingency thinking and action integrate 
those skills to creatively handle specific situations learn more about management processes (and 
possibly develop new ones) Ideal for use in support of executive training workshops and as a text 
in advanced university business programs, Multinational Strategic Management introduces you to all 
levels of integrative decision-making from the entrepreneurial perspective of the leading multinational 



firms like General Electric and Intel. Perfect for educational use, the book provides more than the 
standard textbook descriptions and case studies. It will inspire the kind of creative entrepreneurial 
thought and action needed to compete in today’s highly competitive global environment.

Entrepreneurial Finance

This new edition of Management continues to integrate theory and practice with a focus on global as 
well as entrepreneurial perspectives. With a good blend of examples from the America, Europe and 
Asia(Including India), this book will be the most suitable text book for the students and teachers of 
business management, and also a useful source of reference for practitioners in the field.

Multinational Strategic Management

This book consists of various chapters which focus on the wider contexts of management innovation, 
entrepreneurship, and human resource management practices. Furthermore, the contributions are 
authored by scholars from all over the world, allowing the book to adopt a truly global perspective. 
Innovation is, without doubt, the foundation of economic growth and corporate prosperity, while entre-
preneurship, on the other hand, provides all the necessary mobilization for this growth and prosperity. 
Human Resource Management practices safeguard internal relationship approaches, sustainability 
and efficiency. The book provides detailed insights into subjects as diverse as innovation, compet-
itiveness, innovative business, human resource management practices, corporate entrepreneurship, 
management change, marketing, risk management, transnational innovation strategies and tactics, and 
innovative corporate practices. This volume provides scientific evidence and direction to businesses 
regarding competing in today’s ever-changing environment. It will be of particular interest to scholars, 
students, researchers and practitioners throughout the business world, given that it covers a wide 
spectrum of business types and industry sectors.

Management

Build the skills needed to compete in the highly competitive global business environment! This 
incisive book is a comprehensive introduction to contemporary multinational strategic leadership and 
management. A vital guide to business policy, Multinational Strategic Management: An Integrative 
Entrepreneurial Context-Specific Process combines basic strategic management with a distinctive 
international business perspective. The result is invaluable as a preparatory overview for novices and as 
a guidebook for business practitioners. Mixing basic management and leadership perspectives with a 
study of international business, Multinational Strategic Management takes a comprehensive approach 
to subjects that traditionally require multiple texts. Designed for use as a textbook for undergraduate 
and graduate course work, the book fills an educational void in a rapidly growing field. The in-depth 
text provides you with a thorough understanding of how to lead and manage enterprises that operate 
within and across national borders. Multinational Strategic Management helps professionals, students, 
and educators: acquire and enhance skills in entrepreneurial contingency thinking and action integrate 
those skills to creatively handle specific situations learn more about management processes (and 
possibly develop new ones) Ideal for use in support of executive training workshops and as a text 
in advanced university business programs, Multinational Strategic Management introduces you to all 
levels of integrative decision-making from the entrepreneurial perspective of the leading multinational 
firms like General Electric and Intel. Perfect for educational use, the book provides more than the 
standard textbook descriptions and case studies. It will inspire the kind of creative entrepreneurial 
thought and action needed to compete in today's highly competitive global environment.

Business Management

Growing and Managing a Small Business provides students with a comprehensive introduction to 
business ownership and management from the start-up phase through growth and harvest. Decidedly 
entrepreneurial in focus, this book departs from the traditional small business management text by 
incorporating themes and principles appropriate to managing small companies in a dynamic, global 
environment. In addition to up-to-date coverage of risk management and strategies for "harvesting the 
business," the Second Edition introduces several new chapters that examine topics such as ethics 
and social responsibility, family businesses, and technology. New boxed features illustrate the author's 
real-world approach through case studies and profiles of small businesses and entrepreneurs.

Management Innovation and Entrepreneurship



Practical insights on the role of the entrepreneur in the global business context Entrepreneurial ideas 
that look great on the drawing board can turn out to be deal breakers when introduced in real markets, 
even when they’ve been put through the toughest business modeling tests. The Global Enterprise 
examines how a healthy relationship between entrepreneurship and globalization can combine with 
new methods of knowledge creation to enhance economic development and build firm sustainability. 
This unique book takes a fresh and innovative approach to the practical aspects of international 
business, including economic cluster formation, network formation, market entry, public policy controls 
and incentives, economic competitiveness, and the creation of value. The Global Enterprise offers 
perspectives from practitioners and academics working in a variety of disciplines in Europe, Asia, the 
Middle East, and the United States. Their contributions address many of the vital issues of global 
business, including value-added chains, cross-border networks, knowledge management, technology 
transfer, transnational lines of production, distribution, marketing, and financial flows, and the strategic 
partnerships between government and corporations. The book is illustrated with more than 65 tables 
and figures, and articles are organized into three sections—“Globalization: Building Firm Sustainability,” 
“Entrepreneurship and Public Policy: Economic Competitiveness,” and “Knowledge Creation: Knowl-
edge Management, Knowledge Transfer, and Cluster Formation.” The Global Enterprise examines: 
the global transfer of capital strategic partnerships between governments and multinational firms 
the prospects for economic progress in developing countries the impact of small- and medium-sized 
enterprises (SME) the role of export regulations in national security and in safeguarding foreign policy 
the evolution of the Hard Rock Café cultural ontology global virtual teams (GVT) how to implement a 
knowledge management project a framework for discussing entrepreneurship from an environmental 
perspective and much more The Global Enterprise is an essential resource for academics, researchers, 
and professionals in the field of international business, and for economic development experts and 
government policymakers.

Multinational Strategic Management

Entrepreneurs exist in every country but the nature and level of entrepreneurial activity differs remark-
ably. Why is this? What shapes the level of entrepreneurial activity in each country? What defines 
entrepreneurial activity? As more and more teaching and research into entrepreneurship reflects its 
often international nature, the need for literature reflecting this grows. This concise new textbook 
provides an introduction to topics in entrepreneurship in a global context; focusing on how enterprise 
works across the world. Important topics such as financing, innovation and (anti) social enterprise 
are discussed in detail throughout the text and examples and case studies are used to illustrate 
the application of different theoretical and conceptual approaches to entrepreneurship and the role 
it plays in developed, emerging and transitional economies. Entrepreneurship: A Global Perspective 
is suitable for both final year undergraduate and postgraduate courses in enterprise and is likely to 
appeal particularly to student groups with a strong international element.

Growing and Managing a Small Business

The growth of global corporations has led to the development of new business strategies whose com-
plexity and configuration rest on corporate networks; corporate cross-culture and intangible corporate 
and product assets. In global markets, corporations compete in a competitive marketspace dimension, 
in other words, competitive boundaries in which space is not a stable element of the decision-making 
process, but a competitive factor whose complexity depends on markets increasingly characterized by 
time-based competition and over-supply. In view of today's fierce competition from US and Southeast 
Asian corporations, this book highlights global business development policies based on innovation, 
sustainability and intangible assets. The book assesses competitive business management from a 
global perspective, examining business development policies linked to the profitability of global firms. It 
forces readers to actively think through the most fundamental policies developed by global firms in the 
current competitive landscape and provides answers to questions such as: What are the new drivers 
of global capitalism?; How do global businesses deal with new local nationalism?; Which governance 
systems and behavioural norms qualify global businesses?; What are the main business policies 
that characterize competitive business management in a global competition perspective? Competitive 
Business Management neatly explains the global business management domain and helps readers to 
gain an understanding of global development business policies.

The Global Enterprise



This book interweaves the concepts of the guidance on globalization, international management, and 
the intricacies of international business that many books on the market treat independently. It clarifies 
and explains culture, cultural misunderstandings, and cross-cultural interactions. Adekola and Sergi's 
text is unique in that it offers both the management perspective and the cultural perspective. It is for 
managers seeking to thrive in the global economy. This book focuses on managing global organizations, 
providing a basis for understanding the influence of culture on international management, and the key 
roles that international managers play. It clearly shows how to develop the cross-cultural expertise 
essential to succeed in a world of rapid and profound economic, political and cultural changes.

Entrepreneurship

'Entrepreneurship in Hospitality and Tourism: a global perspective' gives a new and definitive overview 
of the vital role and effective practice of entrepreneurship in one of the most dynamic industry sectors 
in the world. The highly qualified international team of contributors ensures a global perspective.

Competitive Business Management

This ground-breaking book specifically focuses on the leadership of innovation and entrepreneurship 
in healthcare by providing a detailed step-by-step framework for effective leadership in the challenging 
and dynamic healthcare environment. Taking a fresh approach, it utilizes resources within healthcare 
organizations and the creative abilities of their people to provide a long-term solution to address key 
global issues, including the aging population, rising costs and long waiting lists, together with the 
challenges of staff recruitment and retention.

Global Business Management

Navigating the constantly changing global context of today calls for a need to work with and develop 
understanding of multiple actors beyond the local environment. This requires leaders and organisations 
to have not just multiple perspectives but also a global view of the increasingly interconnected business 
world. Transcending beyond social science theories, GLOBAL CORPORATE ENTREPRENEURSHIP 
provides a comprehensive insight into perspectives, practices, principles, and policies of self-defined 
organisations. The integrative approach employed in the book challenges management concepts and 
theories and advances deeper levels of understanding of corporate entrepreneurial practices. This re-
sourceful, advanced-level book is a must read for all active researchers, individuals, and organisations 
aspiring toward becoming more globally fit. Volume II of the book documents all case-by-case models of 
the organisations investigated and Volume III is a complementary but standalone book entitled ‘Global 
Business Hybridization’ incorporating a self-help approach to stimulate the reader to reflect on and 
engage in self-development exercises.

Entrepreneurship in Hospitality and Tourism

The first book to look at innovation/entrepreneurship from an international perspective, Managing 
Innovation and Entrepreneurship: A Global Perspective provides a step-by-step process for managing 
innovation and entrepreneurship in an organization in both turbulent and stable economic times. 
Authors Robert D. Hisrich and Claudine Kearney demonstrate how to manage innovation on a 
day-to-day basis—using a wide range of real world scenarios, theories, principles, best practices, 
case studies, and modern examples. The book provides detailed coverage of each aspect of the 
process of innovation required to achieve success, including what it takes to build an innovative and 
entrepreneurial organization, how to develop innovation and entrepreneurship in both individuals and 
teams, how to manage and operationalize innovation and entrepreneurship, how to develop a global 
business plan, and more.

Leading Innovation and Entrepreneurship in Healthcare

In the ever changing scientific word, Academic entrepreneurship has emerged as a new and growing 
field. Referring to the creation and management of an environment for active support of knowledge 
exploitation and transfer, Academic entrepreneurship aims to encourage entrepreneurial behavior 
in the academic community. Academic Entrepreneurship and Technological Innovation: A Business 
Management Perspective provides a wide-ranging overview of the relationship between universities 
and organizations through the most recent and detailed research on university entrepreneurship. This 



book aims to be a reference source for students, researchers, and practitioners interested in the 
academic industry’s demand for technological innovation.

Global Corporate Entrepreneurship

"From supply chains to retail outlets, business activities are increasingly wired and global. To be 
prepared for this international marketplace, you must understand traditional business functions as they 
are influenced by geography, culture, and technology." "In the third edition of their internationally popular 
text, Ricky W. Griffin and Michael W. Pustay illustrate how successful managers must function in a 
competitive world."--BOOK JACKET.Title Summary field provided by Blackwell North America, Inc. All 
Rights Reserved

Managing Innovation and Entrepreneurship

The result of the application of strategic management philosophy to the nexus of entrepreneurship, 
innovation, and economy, strategic entrepreneurship fosters sustainable development and competitive-
ness. This volume provides an introduction to the theories of strategic entrepreneurship and accounts 
of their real-world applications in the entrepreneurial sector. The book is divided into three parts. 
Chapters in Part I discuss strategic entrepreneurship dynamics and mechanisms. Chapters in Part II 
focus on strategic entrepreneurship concepts and theories. Chapters in Part III provide global examples 
of strategic entrepreneurship practices in action. Presenting a view of strategic entrepreneurship 
across diverse sectors and industries, this edited volume will be attractive to researchers and students 
interested in management, entrepreneurship, economics, public administration, and public policy, as 
well as corporate strategists, managers, and policymakers looking to integrate the principles of strategic 
entrepreneurship.

Academic Entrepreneurship and Technological Innovation: A Business Management Perspective

Business to business markets are considerably more challenging than consumer markets and as 
such demand a more specific skillset from marketers. Buyers, with a responsibility to their company 
and specialist product knowledge, are more demanding than the average consumer. Given that the 
products themselves may be highly complex, this often requires a sophisticated buyer to understand 
them. Increasingly, B2B relationships are conducted within a global context. However all textbooks 
are region-specific despite this growing move towards global business relationships – except this one. 
This textbook takes a global viewpoint, with the help of an international author team and cases from 
across the globe. Other unique features of this insightful study include: placement of B2B in a strategic 
marketing setting; full discussion of strategy in a global setting including hypercompetition; full chapter 
on ethics and CSR early in the text; and detailed review of global B2B services marketing, trade shows, 
and market research. This new edition has been fully revised and updated with a full set of brand new 
case studies and features expanded sections on digital issues, CRM, and social media as well as 
personal selling. More selective, shorter, and easier to read than other B2B textbooks, this is ideal for 
introduction to B2B and shorter courses. Yet, it is comprehensive enough to cover all the aspects of B2B 
marketing any marketer needs, be they students or practitioners looking to improve their knowledge.

International Business

This book investigates the evolving paradigm of creative industries and creative entrepreneurship, 
and their related economy over time. It explores different stages of the paradigm diffusion in ‘first 
generation countries’ such as the US, Canada, Australia and Europe, and ‘second generation countries’ 
in Asia, South America and North Africa in order to identify new trends and their distinctive aspects. By 
adopting a multidisciplinary approach, the book develops a comprehensive overview of the composite 
phenomenon of the creative economy and its relationship with entrepreneurship.

Strategic Entrepreneurship

Globalization has begun to dismantle the barriers that traditionally segregated local business oppor-
tunities and local firms from their international counterparts. The works in this collection provide new 
insights on both traditional and emerging aspects of small and medium sized enterprises.

Business to Business Marketing Management



Women perform nearly two-thirds of total work (including household duties), comprise one-third of 
the formal labor force, but receive only one-tenth of the world income and own one-hundredth of 
the world's property. This book brings together distinguished entrepreneurship scholars to provide 
a unique global vision of the wellbeing of women entrepreneurs to foster sustainable development 
and inclusive societies. Although gender inequality has long been an important discussion, solutions 
leading to gender parity are far from reaching their targets in the formal workplace globally. In contrast, 
women's entrepreneurship is growing exponentially and opportunities for women to own a business 
and be their own boss offers desirable flexible working conditions that are aligned with women's 
lifestyles and multiple family responsibilities. However, entrepreneurial activities are demanding and 
complex, and women face challenges that require special attention. This book focuses on programs 
that are effective in helping women entrepreneurs reach levels of wellbeing that in turn ensure business 
sustainability and increased prosperity. Offering perspectives from around the globe, The Wellbeing of 
Women in Entrepreneurshipwill be of great interest to those working and researching in the disciplines 
of business management, entrepreneurship, human resource management, sustainable development 
and women's studies. at are effective in helping women entrepreneurs reach levels of wellbeing that 
in turn ensure business sustainability and increased prosperity. Offering perspectives from around 
the globe, The Wellbeing of Women in Entrepreneurshipwill be of great interest to those working and 
researching in the disciplines of business management, entrepreneurship, human resource manage-
ment, sustainable development and women's studies.

Creative Industries and Entrepreneurship

Written by a team of leading international scholars, this new book treats entrepreneurship as an 
ever-evolving social phenomenon, and explores the recent trends that impact it, such as: digitisation; 
disruptive technologies; the rise of the 2gig2 economy and; the growing importance of community-based 
and social entrepreneurship. Including a mixture of case studies, examples, consideration of policy 
issues and exercises, this text provides practical perspectives of Entrepreneurship in support of 
key theory, while discussion questions, suggested reading and assignments help situate and test 
understanding.

Globalization and Entrepreneurship

This textbook covers all the aspects of B2B marketing any marketer needs, be they student or 
professional. It's the only textbook to do so from a global standpoint, giving them the best possible 
perspective on a market that is often (and more frequently) conducted within a global environment. 
This new edition has been completely rewritten, and features expanded sections on globalisation and 
purchasing, plus brand new sections on social media marketing and sustainability.

The Wellbeing of Women in Entrepreneurship

Aimed at key decision makers and those responsible for global strategy, this book is about changing 
markets and the complexity of undertaking business in a fast paced technological and knowledge based 
age in a dynamic and strategic context. Trends show a renaissance in entrepreneurial activity that is 
fuelling innovation particularly in the so called BRIC nations of Brazil, Russia, China and India. For 
example, both China and India have benefited immensely from Foreign Direct Investment (FDI) and 
as a direct consequence both nation states are reshaping the way global business is conducted and 
the way investment decisions are made. Evidence would suggest that Europe and the United States 
are more dependent on the BRIC trading nations for earnings and profits. Geographical distance is no 
longer a barrier between nations; however, the challenges of ethnic diversity in domestic markets are 
multiplied by the difficulties of delivering goods and services into global markets with different cultures 
and languages. This book examines the issues associated with undertaking global business in complex 
and knowledge related markets. Written by highly knowledgeable and well-respected practitioners and 
academics in their field Provides practical insight and realistic answers to global and strategic problems 
Progressive constructs of trends and thoughts to take the reader from the current paradigm to the 
broader yet application-specific view of global business

Entrepreneurship

Globalisation has instigated huge changes in the competitive environment for business entrepreneurs, 
and both large and small firms now frequently operate in similar conditions. Most research studies in 
international business have tended to focus on the market growth and internationalisation of large-scale 



and multinational companies as opposed to the experiences of more small-scale enterprises. The 
research outlined in this volume is radical and different in this regard. Employing cases studies from 
a range of Norwegian-based SMEs (Small-to-Medium-based enterprises), this volume explores the 
diverse factors which influence the speed of entrepreneurial internationalisation and the significance of 
this development for both the entrepreneur and the government bodies which provide support to such 
businesses. Market advantage frequently accrues to those who enterprises who internationalise quickly 
and who are quicker than others to embrace both foreign markets and a more internationally-focussed 
signature brand or identity. This research outlined here is an important addition to the growing body of 
literature which analyses the forces influencing modern-day market internationalisation.

Business to Business Marketing Management

As entrepreneurship education grows across disciplines and permeates through various areas of 
university programs, this timely book offers an interdisciplinary, comparative and global perspective on 
best practices and new insights for the field. Through the theoretical lens of collaborative partnerships, 
it examines innovative practices of entrepreneurship education and advances understanding of the 
discipline.

Management

In the hard-fought business world, only one new business in 20 lives to see its fifth anniversary. Typical 
management books do not address the unique nuances of early stage companies. Most entrepreneurial 
books often profile successful entrepreneurs or companies who are better known, which usually 
includes only the small percentage that achieve stratospheric success. bWise: Global Entrepreneur 
provides a welcome combination of first person-advice and peer mentoring support. This essential 
resource provides an in-depth, inside perspective on what it’s really like to start a company, including 
tips for long-term survival and success, and detailed practical advice to help entrepreneurs tackle 
common concerns and obstacles. This comprehensive book provides sound, battle-proven advice for 
determining early structural decisions, uncovering innovative funding resources, and developing a busi-
ness plan and budget. Global Entrepreneur's Edge: Starting Your Business Table of Contents: Chapter 
I: Are You Ready for Entrepreneurship I. Personal Philosophy and Goals II. Why Do People Want to 
Become Entrepreneurs? III. Forms of Entrepreneurship IV. Should You Become an Entrepreneur? V. 
Partnerships: Family and Friends as Partners and Employees Chapter 2: Getting Started I. Choosing 
a Company Name II. Planning Process: Developing a Business Plan III. Structural & Personal Issues: 
Roles, Responsibilities and Other issues in a Partnership IV. Accounting & Legal Chapter 3: Funding 
I. Yours II. Theirs III. Venture Capital a. Understanding the Business of a VC b. What Makes a Good 
VC c. What Entrepreneurs Should Watch Out For d. What VCs Watch Out For e. Finding a Good 
VC f. Business Plan Screening g. Meeting with a VC h. Due Diligence i. Negotiating & Structuring 
the Deal j. Preferred, Participating preferred, double participating preferred and Other Mind-numbing 
Structures k. Rejections l. Funding Options for Women and Minority Owned Firms IV. Small Business 
Administration & Related Government Entities V. Alternative Options: bWise Global Entrepreneur's 
Edge is part of Atma Global’s bWise – Business Wisdom Worldwide series. Engaging, concise, and 
informative country, culture, and global business guides for professionals, educators, students, and 
global enthusiasts. Maximize your success potential and satisfy your curiosity as you learn about 
countries, cultures, and timely global business topics. Edu-taining Content. Our philosophy is that 
learning should be enjoyable, engaging and user friendly, regardless of how, where, and when you 
choose to access it. Useful insight needs more than 140 characters. Our approach is not to “spoon 
feed” you a bunch of do’s and don’ts, rather we look to give you an in-depth, straightforward perspective 
of a culture, country or a global business topic so that you can extract the information you need and 
want. Context. We believe that it’s essential to know about how’s and why’s behind a topic. Whether the 
attitudes towards work and business interactions, business protocols, or the way people communicate 
– much has to do with the overall context in which society operates. History, government, politics, 
geography, and a host of other factors all play into this equation as well. More than just a presentation 
of facts, our essential learning content provide a reliable, comprehensive proprietary analysis about a 
business culture or global business topic.

Managing Global Business Strategies

Changes in the global economy bring new dynamics, concepts, and implications that require digital-
ization and adaptation. The new “normal” has changed, and companies must adopt such strategies 



if they want to survive in the ever-changing business environments. Business Management and 
Communication Perspectives in Industry 4.0 is a pivotal reference source that provides vital research 
on the planning, implementing, and evaluating of strategies for the new industry standards. While 
highlighting topics such as artificial intelligence, digital leadership, and management science, this 
publication theorizes about tomorrow’s business and communication environments based on the past 
and present of the concepts. This book is ideally designed for managers, researchers, educators, 
students, professionals, and policymakers seeking current research on blending managerial and 
communicational concepts with a multidisciplinary approach.

European SME’s and Global Business

Drawing on empirical case-study research carried out in the Bangalore software industry, this book 
explores the role of network relationships in the internationalization of small knowledge-intensive firms. 
Using a conceptual framework, it looks at a range of key themes. These include: networks knowledge 
technology. Highlighting the propensity of small knowledge-intensive firms to develop and leverage 
network relationships and thereby, the resourcefulness with which entrepreneurial firms can (and do) 
internationalize, this book is essential reading for academics and students with an interest in the 
intersection between international business and entrepreneurship.

Innovation in Global Entrepreneurship Education

Entrepreneurship can, at times, seem like a veritable jungle where finding one's way can prove to be 
difficult. This book functions as a map locating the most important issues: those where an acceptable 
consensus already exists, and those that remain open to discussion. In so doing, we have presented 
the accounts of distinguished explorers in their own words.

bWise: Global Entrepreneur's Edge

"The book is a collection of studies on military entrepreneurship, treating the subject with emphasis on 
metacognition, entrepreneurship that engages memory-monitoring and self-regulation, and meta-rea-
soning including knowledge about when and how to use particular strategies for learning or for problem 
solving"--

Business Management and Communication Perspectives in Industry 4.0

The Internationalization of Small Firms
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