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This revised guide provides essential strategies for effective business communication, empowering you 
to master English writing and speaking skills across all professional scenarios. Learn how to articulate 
clearly and confidently in every business situation, enhancing your corporate communication abilities 
for professional success.

Access premium educational textbooks without barriers—fully open and ready for study 
anytime.

We appreciate your visit to our website.
The document Effective Business Communication is available for download right away.
There are no fees, as we want to share it freely.

Authenticity is our top priority.
Every document is reviewed to ensure it is original.
This guarantees that you receive trusted resources.

We hope this document supports your work or study.
We look forward to welcoming you back again.
Thank you for using our service.

Across digital archives and online libraries, this document is highly demanded.
You are lucky to access it directly from our collection.
Enjoy the full version Effective Business Communication, available at no cost.

A Guide to Good Business Communication

Communications is the key to sucess in any business. Whether you are trying to sell a product, answer 
a query or complaint from a customer or convince your colleagues to follow a certain course of action, 
good communcation often means the difference between sucess and failure. This book is written for 
everyone who wants to master the skill of good communication in business - from business people and 
government officals to business students and English lauguage learners. It is: - A self-help guide for 
people in business or at work who want to improve their communication skills - A resource for business 
students at tertiary level, especially students of the new business vocational diploma - A guide to 
resource for students in other countries who may wish, or need, to learn business english as part of 
their general business course. The aim of this book is to give a good grounding in writing and speaking 
English in business situations. Contents: Introduction; 1. Communicating in business; 2. Planning what 
you are going to say; 3. Laying out documents; 4. Constructing sentences and paragraphs; 5. Good 
business style; 6. Techniques for different occasions; 7. Common grammatical mistakes; 8. Punctuation; 
9. Spelling and vocabulary; Answers to exercises; Further reading; Glossary; Index.

A Practical Guide To Business Writing

Nowadays, letters, reports and emails are vital components of business practice. Communication is 
increasingly global, but it’s not any easier to understand or contribute to for non-fluent English speakers. 
There is increasing pressure to be able to produce effective documents for a business environment 
but little help out there to do so efficiently, resulting in wasted time and uncomfortable business 
communication. This book provides a wealth of practical information for any person who aims to produce 
short, effective documents within the work environment. It offers sensible, valuable and helpful rules for 
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producing effective short reports, memos, letters and e-mails that are clear, concise and easy to read 
for the busy manager or supervisor working in the demanding setting of modern industry or commerce. 
But it goes further: not only are rules provided for the inexperienced business writer, but models are 
proposed which provide solutions for a whole host of business situations – providing help, support and 
encouragement for the many thousands of business writers who need to feel confident in their writing.

How to Write Effective Business English

Unlearn bad habits, sharpen your emails and improve your written communication throughout your 
business with How to Write Effective Business English. An easy-to-follow guide on how to write with 
confidence, whether or not English is your first language. With new chapters on writing well across 
all disciplines, writing globally, and the impact of social media on workplace communication, this new 
edition prepares you to clearly liaise with your colleagues and to your target market in order to get your 
point across. Not only is this for individuals who want to better their craft and build their confidence, but 
it's also for multinational companies where communication is vital. Whether you're fluent in English or 
still learning, all speakers can iron out areas where there are common misconceptions, and bring those 
skills into their workplace. Fiona Talbot informs you on how to format your prose to cater for a business 
world, by using case studies from L'Oréal, Loaf Furniture and Octopus Energy to demonstrate how 
English is used internationally in business and to teach you how to address different scenarios, whilst 
putting your best foot forward. Express yourself in business in a clear manner on all platforms, and get 
your message across with impact.

The Advanced Business English Guide: How to Communicate Effectively at The Workplace and 
Greatly Improve Your Business Writing Skills

What is Business English? The term “ Business English ” can have different meaning for different 
people. For some, it focuses on vocabulary and topics used in the worlds of business, trade, finance, 
and international relations. For others it refers to the communication skills used in the workplace, and 
focuses on the language and skills needed for typical business communication such as presentations, 
negotiations, meetings, socializing, correspondence, report writing, and a systematic approach. Have 
you ever wondered how you can improve business writing such as proposal, presentation drafts, emails, 
or report? Do you want to stop making avoidable mistakes during your business speeches or are 
you having challenges speaking professionally? If you answer yes to these questions, then this book 
will greatly enhance the way you Speak and Write at workplaces or in office environments. In this 
book, You will be learning how to communicate effectively in English in a professional context. You 
will be expanding your English vocabulary, improve your ability to write and speak in both social and 
professional interactions, and learn terminology and skills that you can apply to business negotiations, 
telephone conversations, written reports, emails, and presentations.This book is written to bridge 
the gap between the general English and the specialized business English that you need for career 
advancement. You will be learning how to negotiate your potential clients and learning how to convey 
ideas to your colleagues or business executives in a much more effective way. New terms and phrases 
will also be used in different business environment, such as: • Meetings • During presentation • Briefings 
and • Public speaking • Interviews Also, you will learn the basic rules for engaging in business writing, 
which includes: • Letter writing • Email writing • Drafting of presentations • Proposal writing Every rules 
and guideline given in this book is practical and easy to follow. If you are purchasing “The Advanced 
Business English Guide” Today, you will be also getting 2 BONUS Chapters on How to Ace your 
Interview + How to get a Promotion and a Raise. It’s time to advance your career and start the journey 
to improve your Business English skills. You will make significant changes to the way you communicate. 
You Will be a Step Closer to Success!

How to Write Effective Business English

How to Write Effective Business English gives guidance to both native and non-native English speakers 
on how to express yourself clearly and concisely. With case studies and real-life examples that 
demonstrate how English is used internationally in business, and full of ideas to help you get your 
communications right first time, this book sets the scene for describing the benefits of good Business 
English, ideal for multinational companies where communication is a priority. For native English 
speakers, it may mean un-learning things you were taught at school and learning how to save time by 
getting to the point more quickly in emails; for elementary to immediate English speakers, it focuses on 
the areas that are easy to get wrong. How to Write Effective Business English uses real-life international 



business scenarios to develop your skills and provide you with some answers that even your boss might 
not know. You will learn a system to help you quickly and easily write emails, letters, CVs and more. 
Featuring sections on punctuation and grammar, checklists to help assess progress and now with a 
new chapter on how to write effectively for social media, How to Write Effective Business English has 
been praised by both native and non-native writers of English as an indispensable resource.

Speaking for Business Activity

"Speaking for Business Activity" is a comprehensive guidebook that equips professionals with the 
essential skills to communicate effectively in various business settings. Whether you're presenting 
to clients, leading meetings, negotiating deals, or networking with industry peers, this book provides 
practical insights and strategies to help you communicate with confidence and leave a lasting impact. 
Inside, you'll find techniques to overcome public speaking anxiety, strategies for crafting compelling 
messages, and tips for using body language and storytelling to engage your audience. With practical 
exercises and real-life examples, this book empowers you to adapt your communication style to different 
business contexts, enhancing your ability to succeed in all your business activities. If you're ready to 
take your communication skills to the next level, "Speaking for Business Activity" is your go-to resource 
for becoming a persuasive and influential speaker in the business world.

How to Write Effective Business English

How to Write Effective Business English gives guidance to both native and non-native English speakers 
on how to express yourself clearly and concisely. With case studies and real-life examples that 
demonstrate how English is used internationally in business, and full of ideas to help you get your 
communications right first time, How to Write Effective Business English sets the scene for describing 
the benefits of good Business English, ideal for multinational companies where communication is a 
priority. For native English speakers, it may mean un-learning things you were taught at school and 
learning how to save time by getting to the point more quickly in emails; for elementary to immediate 
English speakers, it focuses on the areas that are easy to get wrong. How to Write Effective Business 
English draws on the author's wealth of experience, using real-life international business scenarios to 
develop your skills and provide you with some answers that even your boss might not know. You will 
learn a system to help you quickly and easily write emails, letters, CVs and more. Featuring sections 
on punctuation and grammar, and checklists to help you assess how you are getting on before moving 
on to the next stage, How to Write Business English has been praised by both native and non-native 
writers of English as an indispensable resource.

Improve Your Global Business English

In a business world that spans several continents, it is no longer common for everyone to speak English 
as a first language. Whether you speak English as a first, second or even third language, intercultural 
business communication means that getting it right first time has never been more important for you and 
your organization. English can never be standardized in the global and digital marketplace; instead, we 
can learn how to customize business English according to our own values and culture and communicate 
successfully across borders. Improve Your Global Business English creates an awareness in the reader 
of what to avoid and how to ensure that communications are correctly understood. Very readable and 
hugely instructive, Improve Your Global Business English provides practical self-study with quizzes, 
activities and worksheets, helping you to fine-tune your written communication. By mastering the 
basics, defining your readers and tailoring your message to them, understanding the conventions of 
different media and understanding cultures, you can enhance your reputation as a truly global, modern 
player in today's marketplace. If you want your messages to be perceived as you intended, to retain 
customers or to win new ones, Improve Your Global Business English gives you the background you 
need. Online supporting resources for this book include supplementary video, self-test questions and 
answers, templates and a case study on going global

FranklinCovey Style Guide for Business and Technical Communication

This book can help any writer produce documents that achieve outstanding results. Created by 
FranklinCovey, the world-renowned leader in helping organizations enhance individual effectiveness, 
this edition fully reflects today?s online media and global business challenges.

Leading in English



A Guide for English communication amongst international professionals Leading in English pro-
vides a valuable resource for more effective international business communication. Whether you're a 
non-native English speaker working in English every day, or a native speaker working with non-native 
speakers, this book levels the playing field with a host of insights and tips using real-time examples. 
Through shared experiences and an engaging narrative, you'll gain confidence as you build the skills 
you need to communicate more effectively in the workplace. Impart information, relate to coworkers, or 
just have a friendly chat—this book helps remove uncertainty and streamline interactions. Whether 
language is a small stumbling block or a large hurdle in your workplace, this book can help you 
overcome the issues and be happier, more confident, and more effective at your job. Communication 
is tremendously important in the workplace. When English presents a barrier, removing that obstacle 
must be priority number one. This book helps you do that, with expert insight, practical tips, and a bit of 
humor to help shift your perspective. Boost your confidence as a non-native English speaker Work more 
effectively with coworkers and clients Speak more confidently to an international audience Strengthen 
your communication skills in all areas In the course of a single work day, you have many one-to-one 
conversations, several group conversations, and maybe even a presentation or two–wouldn't it be nice 
to know that you've been heard, understood, and correctly interpreted? English is a tricky language, 
but there are ways around the issues that tend to trip up non-native speakers. Leading in English shows 
you how to clear the air and communicate more effectively at any level of English proficiency.

Plain English at Work

Everyday we write countless memos, letters, and reports without a second thought. Likewise, we 
give presentations, both formal and informal. Often this writing and speaking gets criticized for being 
jargon-ridden, obscure, or long-winded--in short, for not being in "plain English." But what is plain 
English, and how do we go about writing and speaking it? In Plain English at Work, Edward Bailey gives 
the answer, with down-to-earth tips and practical advice. Bailey, an expert in business communication, 
gives us a simple model for writing: · Style: write more the way you talk. · Organization: make your 
point easy to find. · Layout: use headings, lists, and other white space so readers can see the structure 
of your writing. Psycholinguists, Bailey points out, have proven that the techniques of plain English 
writing are far easier on your readers; experience has proven that writing in plain English is easier on 
you--the writer, too. Bailey also gives you a wealth of practical advice for presentations including: · How 
to remember your talk. · How to design visual aids. · How to design computer presentations. · How 
to set up the room you'll be speaking in. · How to develop a successful delivery style. Perhaps most 
impressive are the many detailed tips he gives here. For instance, when using a pointer, hold it in the 
hand closer to the screen (otherwise, you turn your back on the audience, making it harder to hear 
you). When designing a visual aid, use at least 28-point type, and seldom use all capital letters (which 
are harder to read). And when presenting a bar chart during a computer presentation, build it--a bar at 
a time--to focus your audience's attention. Drawing on two earlier and popular books, The Plain English 
Approach to Business Writing and A Practical Guide for Business Speaking, this new volume has been 
significantly updated. It includes up-to-the-minute information on using computers, computer graphics, 
and typography for your writing, and on using the same technology for designing your presentations. 
The result is an authoritative and comprehensive single volume that will be the essential guide for 
everyone wishing to communicate more easily and effectively at work.

Writing & Speaking at Work

For undergraduate/graduate-level courses in Business Communication. Designed to help students 
improve their ability to write and speak with confidence in the world of work, this text focuses on the 
practicalities of contemporary business communication giving useful, concrete advice that students can 
apply immediately. Shorter than most other business communication texts, it eliminates unnecessary 
theoretical matters and gets right to the core of real, on-the-job communication, drawing from the 
author's many years of experience working with business and government. Very easy to read.

Model Business Letters, Emails and Other Business Documents

For anyone who wants to communicate effectively in business,this is your complete reference guide 
for any form of written communication. Packed with over 500 sample documents, over 100 tips for 
better business writing and useful templates you can apply to your writing immediately, Model Business 
Letters will help you put the key rules of good business writing into action.



Business Writing For Dummies

How many pieces of paper land on your desk each day, or emails in your inbox? Your readers – the 
people you communicate with at work – are no different. So how can you make your communication 
stand out from the pile and get the job done? Whether you’re crafting a short and sweet email or bidding 
for a crucial project, Business Writing For Dummies is the only guide you need. Inside you’ll find: The 
basic principles of how to write well How to avoid the common pitfalls that immediately turn a reader 
off Crucial tips for self-editing and revision techniques to heighten your impact Lots of practical advice 
and examples covering a range of different types of communication, including emails, letters, major 
business documents such as reports and proposals, promotional materials, web copy and blogs - even 
tweets The global touch - understand the key differences in written communication around the world, 
and how to tailor your writing for international audiences

Communication for Business

This is a book for anyone who is working or training in a professional, managerial, administrative or 
secretarial role which demands effective communication and business English skills.

Plain English at Work

One of the nation's top business and government consultants presents a complete guide to writing and 
speaking clearly, effectively, and persuasively. Edward Bailey offers down-to-earth tips for revolutioniz-
ing writing and speaking, including specific advice for designing and giving presentations.

Make an Impact with Your Written English

Make an Impact with your Written English deals with the English business writing you need to take you 
a step further in your executive career. The book also helps organizations stand apart by getting noticed 
for the right reasons, whatever the target audience. It focuses on writing English as a key business tool 
and how clear, concise messages are a must in international business today. Yet the fewer words you 
use, the more important it is to get them right. So the book focuses on word power: to promote and 
sell your messages - as well as 'brand you' and your organizational brand. An essential read, full of 
invaluable advice and checklists for native and non-native English writers who need to brush up their 
skills in writing English for sales, PR, presentations, reports, minutes, manuals and the web etc.

The Communication Book

Effective communication is too vital for you to leave to chance. Make sure what you’re saying is simple, 
clear, compelling and gets results. The Communication Book is your straightforward, practical and 
expert guide to the secrets of great communication for all the important scenarios you face in business 
today. With Emma Ledden’s expert help, quick tips and proven three-step visual approach, you’ll learn 
how to: Plan and prepare – focus on what you want to say and how you’re going to say it. Know yourself 
– understand what you want, how to get there and how to know when you’ve succeeded. Know your 
listener – understand what they want, what they’re thinking and how they will feel about what you’ve 
got to say. Keep in control – learn the secrets to staying on track, feeling confident and managing your 
reactions. Learn to communicate like a pro so you can instantly connect, engage, influence and get 
the results you want. The full text downloaded to your computer With eBooks you can: search for key 
concepts, words and phrases make highlights and notes as you study share your notes with friends 
eBooks are downloaded to your computer and accessible either offline through the Bookshelf (available 
as a free download), available online and also via the iPad and Android apps. Upon purchase, you'll 
gain instant access to this eBook. Time limit The eBooks products do not have an expiry date. You will 
continue to access your digital ebook products whilst you have your Bookshelf installed.

Writing at Work

Many employers complain about the poor communication skills of many young people seeking employ-
ment; and many people in employment are handicapped by the poor quality of their written work. While 
bad spelling, ineffective punctuation and faults in grammar create barriers between the writer and the 
reader, good English makes the reader feel at ease. The benefits of being a good writer at work are: 
Managers need to be able to communicate in order to get ideas across. If they cannot, they will be 
unable to make their viewpoint heard and they will be unable to influence customers, suppliers and 
colleagues as desired If you can write well, you will find that your views are given prominence over 



those of others. Effective communication, and that includes writing, is the key to career success and 
advancement This book is for those who have difficulty in getting thoughts into words or their ideas 
across, as well as those who are satisfied with their writing but are ready to consider the possibility of 
improving it. It is all about the ways in which writing at work is important - helping the reader to observe, 
remember, think, plan, organise and communicate.

What Every Engineer Should Know About Business Communication

Engineers must possess a range of business communication skills that enable them to effectively com-
municate the purpose and relevance of their idea, process, or technical design. This unique business 
communication text is packed with practical advice that will improve your ability to— Market ideas 
Write proposals Generate enthusiasm for research Deliver presentations Explain a design Organize a 
project team Coordinate meetings Create technical reports and specifications Focusing on the three 
critical communication needs of engineering professionals—speaking, writing, and listening—the book 
delineates critical communication strategies required in many group settings and work situations. It 
demonstrates how to integrate a marketing strategy into every facet of engineering communication, 
from presentations, visual aids, proposals, and technical reports to e-mail and phone calls. Using 
situational examples, the book also illustrates how to use computers, graphics, and other engineering 
tools to effectively communicate with other engineers and managers.

How to Speak Business English with Confidence: A Guide to Boosting Business English Proficiency

In the rapidly evolving world of business, effective communication can be the key to success. “How 
to Speak Business English with Confidence: A Guide to Boosting Business English Proficiency” is 
your comprehensive resource for mastering the art of clear and business communication. With a 
focus on practicality and confidence-building, this book takes you on a journey through the intricate 
landscape of business English. Whether you’re a seasoned professional aiming to refine your skills or 
an aspiring entrepreneur seeking to navigate the global marketplace, this guide offers the tools and 
knowledge you need to excel. Master the Essentials Begin your journey by grasping the fundamental 
components of business English. From sentence structure to vocabulary, you’ll establish a strong 
linguistic foundation that forms the backbone of effective communication. Polish Your Writing and 
Speaking Skills Elevate your business correspondence with precision and finesse. Learn to craft 
compelling emails, reports, and memos that leave a lasting impact. Develop your speaking and 
listening abilities to confidently engage in meetings, presentations, and negotiations. Strategist Your 
Communication Navigate the complexities of business interactions with confidence. Delve into the 
strategies that make every conversation count. From mastering teleconferences and video conferences 
to networking effectively and breaking cultural barriers, you’ll emerge as a skilled communicator in any 
setting. Conquer Specialized Business Situations Stand out in interviews with impeccable language 
skills. Seamlessly manage business travel and accommodation arrangements. Adapt and excel in 
cross-cultural communication, and learn to handle ethical dilemmas and challenging situations with 
grace. A Comprehensive Resource Enhance your learning with a wealth of resources at your fingertips. 
Explore recommended online courses, podcasts, websites, and tools to continually refine your business 
English skills. “How to Speak Business English with Confidence: A Guide to Boosting Business English 
Proficiency” is more than a guide – it’s your passport to thriving in the competitive world of business. 
Let the pages of this book be your companion in mastering the language of success. Start your journey 
to confident and impact business English communication today.

The Art of Plain Speaking

This is a guide for anyone who wants to connect better with people in the workplace by speaking clearly 
and with purpose. It is a result of five years at Charlie Corbett’s consultancy, Bullfinch Media, where he 
helped convince executives that speaking plainly, thoughtfully, and behaving with humanity, is the best 
way to win business, boost morale and advance careers. It provides carefully detailed wisdom on how to 
write well, speak publicly and stand out in your job, as well as how to craft compelling communications, 
make the best of social media and handle the press. The Art of Plain Speaking aims to improve the 
experience faced by many in the modern workplace, a world where senior management are entirely 
absent from the shop floor – replaced by indecipherable emails from HR – and where people speak in 
esoteric corporate riddles, believing that sounding clever is more productive than speaking clearly.

Oxford Guide to Effective Writing and Speaking



The Oxford Guide to Effective Writing and Speaking is the essential guide for everyone who needs to 
communicate in clear and effective English, both written and spoken. John Seely looks at the key factors 
to consider in tailoring your material so that you get your message across, such as understanding the 
demands of particular audiences, subjects, and situations. Clearly organized, the book is arranged in 
four sections: A Communicating in everyday life - covers a wide range of communications including 
writing emails to giving presentations and preparing reports. B Getting your message across - focuses 
on important factors such as the audience, the subject, time, and purpose. C Communication tools 
- offers advice on grammar, vocabulary, spelling, and punctuation to ensure that communication is 
accurate as well as appropriate. D The process of writing - looks at what's involved in writing longer 
pieces, including planning and drafting, research, summaries, editing, and presentation. Full of practical 
guidance, this book also includes helpful 'You Try' sections and 'guidelines' to practise and reinforce 
what you've learnt. The answers to the exercises in the 'You Try' sections can be found at the back of 
the book. This is the most comprehensive guide to using English for effective communication available; 
it covers an unrivalled range of situations and requirements, making it ideal for use at work, at school 
and university, or at home.

Successful Writing and Speaking: The Communication Collection (9 Books)

This Harvard Business Review digital collection will give you the confidence and tools you need to write 
and speak successfully. It includes the HBR Guide to Persuasive Presentations, by presentation expert 
Nancy Duarte; the HBR Guide to Better Business Writing, by writing expert Bryan A. Garner; the HBR 
Guide to Negotiating, by negotiation expert Jeff Weiss; Failure to Communicate, by consultant and 
coach Holly Weeks; as well as HBR’s 10 Must Reads on Communication, Giving Effective Feedback, 
Running Meetings, How to Run a Meeting, and Managing Difficult Interactions.

English Business Jargon and Slang

Jargon and slang have wormed their way into almost every business document, speech, and conver-
sation that we have today. With online business communications being much more conversational and 
informal than the written business communications of the past, they positively encourage the use of 
figurative speech: ergo, more jargon, more slang. This book is by no means all encompassing, but the 
author has researched and shared several hundred of the most commonly used terms. Not only do we 
now know what they all mean but, where appropriate, we also learn their origins—some of which are 
fascinating and very surprising. A very valuable handbook for any student or practitioner in business 
to help demystify this crazy language called “English.”

Business English

Effective communication is the key factor that ensures success in all business and professional activi-
ties. It is a complex subject that requires knowledge of not only the language used, but also of human 
behaviour and sensitivities along with the basics of the business or professional activities of one's 
choice. Spoken and Written BUSINESS ENGLISH fulfills this requirement by providing easy-to-under-
stand knowledge on: Communication Basics Spoken Business English Written Business English Useful 
Reference MaterialsThis book is a complete guide for all business and professional communication 
activities explaining in a simple language how people interact with each other through their body 
language, etiquettes and manners and also through effective use of spoken and written English. It 
teaches how to speak well at the workplace, at meetings, seminars and in public. It also explains how to 
write error-free and effective memos, letters, applications and reports. The book contains an exhaustive 
reference section which provides information to facilitate business and professional activities around 
the world. Hence, we can conclude by saying that no work place would be complete without a copy of 
this book. So dear readers, it will serve as a Bible for all of you who are in service, in any profession, 
or managing their own business. #v&spublishers

Learn Good Business Writing and Communication (Collection)

The Truth About the New Rules of Business Writing shows you how to master the art of effective 
business communication replacing the old standards of jargon, pomposity, and grammar drills with 
a simple, quick, and conversational writing style. Authors Natalie Canavor and Claire Meirowitz 
demonstrate how to plan and organize your content, make your point faster, tell your readers what's 
in it for them, construct winning documents of every kind--print, electronic, and even blog entries and 
text messages! The Truth about the New Rules of Business Writing brings together the field's best 



knowledge and shows exactly how to put it to work. With an "aha" on every page, it presents information 
in a clear, accessible style that's easy to understand and use. Written in short chapters, it covers the 
entire field, cuts to the heart of every topic, pulls back the curtain on expert secrets, and pops the bubble 
of commonly-held assumptions. Simply put, this book delivers easy, painless writing techniques that 
work. ¿ FranklinCovey Style Guide: For Business and Technical Communication can help any writer 
produce documents that achieve outstanding results. Created by FranklinCovey, the world-renowned 
leader in helping organizations enhance individual effectiveness, this edition fully reflects today's online 
media and global business challenges. The only style guide used in FranklinCovey's own renowned 
Writing AdvantageTM programs, it covers everything from document design and graphics to sentence 
style and word choice. This edition includes extensive new coverage of graphics, writing for online 
media, and international business English.

The Ultimate Business Communication Book

If you want to be the best, you have to have the right skillset. From effective business writing and 
presentations to running productive meetings, THE ULTIMATE BUSINESS COMMUNICATION BOOK 
is a dynamic collection of tools, techniques, and strategies for success. Discover the main themes and 
key ideas, and bring it all together with practical exercises. This is your complete course in business 
communication. ABOUT THE SERIES ULTIMATE books are for managers, leaders, and business 
executives who want to succeed at work. From marketing and sales to management and finance, each 
title gives comprehensive coverage of the essential business skills you need to get ahead in your career. 
Written in straightforward English, each book is designed to help you quickly master the subject, with 
fun quizzes embedded so that you can check how you're doing.

Lifetime Guide to Business Writing & Speaking

In today's increasingly specialized and competitive business world, the ability to communicate creatively 
and persuasively is a crucial job skill. Now there's a comprehensive guide packed with powerful writing 
and speaking techniques and ready-to-use models to help you communicate better in any situation. 
Whether you need to respond to a customer complaint ... write a winning sales proposal ... speak up 
to your boss ... or make an entertaining speech, you'll find everything you need in Lifetime Guide to 
Business Writing and Speaking. Written by an expert on business communications, this practical guide 
gives you all the tools you need to gather support for your ideas, resolve conflicts, and project an aura 
of authority and confidence in all your on-the-job interactions. You'll find a wealth of practical, real-world 
advice; business-tested examples; and hundreds of ready-to-use model letters, memos, and checklists 
for expressing yourself clearly, concisely, and effectively. For example, discover exactly what to say or 
what to write the next time you have to draw up an ironclad contract; generate a results-getting "cold 
call" letter; make a strong presentation to a prospective client; write letters of congratulations, sympathy, 
or reprimand; speak to customers with confidence; collect on a delinquent account; deal with the press 
and the media; clarify company policy; revive an inactive client; and prospect for new business. No 
matter what the situation, from planning a knock 'em dead sales presentation ... to writing a disciplinary 
memo to one of your staff ... here's your one-stop reference to creating business communications that 
get results.

Writing for Business

Build essential skills and write with confidence at work! Immediately practical guide to better business 
writing designed to help you develop a clear, direct, natural communication style that supports rather 
than obscures what you want to say. Writing for Business covers writing principles that are relevant for 
a wide range of business documents, including email, letters, memos, reports, proposals, and more, 
while also offering editing tips to ensure you come across as professional and polished. The book 
features examples and tips straight from the workplace.

English for Business Communication

This textbook provides a comprehensive introduction for students and professionals who are studying 
English for business or workplace communication and covers both spoken and written English. 
Based on up-to-date research in business communication and incorporating an international range 
of real-world authentic texts, this book deals with the realities of communication in business today. Key 
features of this book include: use of English in social media that reflects recent trends in business 
communication; coverage of the concept of communicative competence; analysis of email commu-



nication; introduction to informal English and English for socialisation as well as goodwill messages, 
such as thank you or appreciation messages, which are a part of everyday interaction in the workplace; 
examination of persuasive messages and ways to understand such messages; an e-resources website 
that includes authentic examples of different workplace genres and a reference section covering 
relevant research studies and weblinks for readers to better understand the topics covered in each 
chapter. This book goes beyond the traditional coverage of business English to provide a broad and 
practical textbook for those studying English in a workplace setting.

Strategic Business Letters and E-mail

E-mail and computer keyboards may have replaced dictation and typewriters in the business world, but 
the importance of clear and effective written communication has never been greater. In her all-new 
book, business-writing expert Sheryl Lindsell-Roberts offers practical advice on writing messages 
guaranteed to get results. Drawing on her experience leading writing workshops for Fortune 500 
companies, Lindsell-Roberts walks the reader through a variety of letter-writing exercises and shows 
how a well-crafted message can make any writer stand out in the crowd. Getting from a blank page 
or screen to a results-oriented message is easy with Lindsell-Roberts's proven Six Step Process. 
And numerous tips and reminders help make the central point that a successful message should 
always focus on what the primary reader needs to know. Best of all, Strategic Business Letters and 
E-mail is designed to save the user time and effort. Specific chapters on such areas as sales and 
marketing, customer relations, and personal business offer hundreds of sample letters, memos, and 
e-mail messages that can be used verbatim or with minimal alteration to fit a particular circumstance. 
Opening this invaluable book is the first step to jump-starting effective business communication.

Writing and Speaking at Work

Writing and Speaking at Work: A Practical Guide for Business Communication.

Essentials of Business Communication for English Language Learners

Drawing on the success of our popular Essentials of Business Communication text, Essentials of 
Business Communication for English Language Learners is design to meet the needs of your inter-
mediate and advance ESL business communication students. Essentials of Business Communication 
for English Language Learners maintains the streamlined, efficient approach to communication that 
has equipped past learners with the skills needed to be successful in their work. It is ESL friendly and 
has been modified to help postsecondary and adult second-language learners prepare themselves for 
new careers, plan a change in their current careers, or upgrade their writing and speaking skills. The 
text is well-organized, comprehensive and clear. It is helpful for all students who require techniques in 
successful business writing and speaking skills and is especially helpful to students for whom English is 
not their first language. The language in this text has been simplified but not "dumbed down". Grammar 
exercises and sample letters have been revised to suit the ESL learner. For example, terms like, "in 
the ball park" or "blanket mailings" have been removed or reworded. The section(s) on email strategies 
as well as communication for the job search are especially upbeat and relevant. The author, Ausra 
Karka is an expert in the field of ESL instruction and currently teaches at the highly regarded Humber 
College ESL program. The revisions she incorporated were based on her own class-testing and student 
feedback.

Bridging the Culture Gap

Based on the real-life business experiences of the authors' international clients, this updated book 
addresses such issues as cross-cultural presentations, overseas negotiations, and communicating 
across language barriers.

The Art of Successful Business Communication

This book sets out proven, practical guidelines to ensure you can and deliver messages in a clear, 
succinct, precise, descriptive, informative and impressive way. Aimed at anyone wishing to improve 
their business communication skills.

English in Non-English-Speaking Countries: Practices, Perceptions, Challenges, and Perspectives



Yes, you can improve your writing without memorising endless rules, perusing checklists of do's and 
don'ts or revisiting the lessons of secondary school. Quick & Painless Business Writing reveals secrets 
that will eliminate business-writing phobias and faux pas and help you create outstanding documents 
that get optimal results. First, you'll learn that grammar is not a collection of stagnant rules you'd better 
follow (or else), but an ever-changing set of principles with plenty of choices. Then you'll discover secrets 
about writing your English teachers never told you: the secret power of nouns, the destructive force 
of innocent-seeming verbs and the way sentence structure can elicit certain responses. You'll happily 
replace what you learned about structure with an altogether new understanding of how to open, develop 
and close your messages. Even better, you'll learn how to build a cohesive message quickly, with little 
need for rewriting.

Quick & Painless Business Writing

This Grammar Guru will solve the world's problems. Or, at least, help you figure out when to use 
an Oxford comma. - The New York Times Put your English skills to work for you! This book is ideal 
for intermediate and advanced (CEFR B1-C1) nonnative speakers of English seeking to increase 
their communication confidence and effectiveness in the workplace. Improve your precision and 
professionalism so your ideas shine! The book consists of 50 short quizzes which include the most 
common English errors made by nonnative speakers in professional environments. This fun format 
allows you to find your own frequent errors and fix them. You will test your skills quickly, daily, and build 
your language awareness and accuracy in writing and speaking English. Short, clear explanations 
after each quiz help you improve your knowledge of the grammar rules. Complementing the quizzes 
are Ellen says boxes with the same practical advice on good communication etiquette and habits 
that Ellen has been sharing for years with large corporate clients in New York City and beyond. Witty 
and humorous drawings illustrate confusing language and common misunderstandings. The focus of 
the exercises is on fixing your grammar and word-choice problems. Examples are pulled from every 
industry: finance, law, consulting, publishing, real-estate, retail, technology, energy, pharmaceutical, 
manufacturing, education, advertising, government, insurance, non-profit, and more. Whatever your 
profession or interest, you will benefit from the exercises contained in this book. If you are just looking 
to sharpen your English, this book is for you, too. This India-specific edition includes a special section 
of the most common English errors made in the Indian workplace and their standard equivalents, as 
well as a downloadable reference guide of frequently confused and misused words and expressions. 
You will be learning from a professional writer with two decades of experience teaching executives in a 
business setting. A language-learner herself who has studied some two dozen languages, Ellen Jovin 
has written this book to help motivated working adults advance their business English on their own 
time and at their own pace.

English at Work

Give yourself a powerful competitive advantage by becoming a better business writer. Better writers 
get better jobs and more promotions; they persuade people through emails, Web sites, presentations, 
proposals, resumes, grant proposals, you name it. Businesses know this: that's why they spend $3 
billion a year helping their employees become more effective writers. The Truth About the New Rules 
of Business Writing shows you how to master the art of effective business communication replacing 
the old standards of jargon, pomposity, and grammar drills with a simple, quick and conversational 
writing style. Authors Natalie Canavor and Claire Meirowitz demonstrate how to plan and organize your 
content; make your point faster; tell your readers what's in it for them; construct winning documents of 
every kind, print and electronic, even blog entries and text messages! The Truth about the New Rules 
of Business Writing brings together the field's best knowledge, and shows exactly how to put it to 
work. With an "aha" on every page, it presents information in a clear, accessible style that's easy to 
understand and use. Written in short chapters, it covers the entire field, cuts to the heart of every topic, 
pulls back the curtain on expert secrets, and pops the bubble of commonly-held assumptions. Simply 
put, this book delivers easy, painless writing techniques that work.

The Truth About the New Rules of Business Writing
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