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Sage Brief Guide To Business Ethics

#business ethics #ethical guidelines #corporate responsibility #professional conduct #sage guide ethics

Dive into the essential principles of business ethics with this concise Sage guide. It provides a
foundational overview of ethical guidelines and corporate responsibility, helping professionals navigate
complex moral dilemmas in the workplace. Discover practical insights for fostering a strong ethical
culture and ensuring professional conduct.

Each paper contributes unique insights to the field it represents.

Thank you for accessing our website.
We have prepared the document Business Ethics Guide just for you.
You are welcome to download it for free anytime.

The authenticity of this document is guaranteed.
We only present original content that can be trusted.
This is part of our commitment to our visitors.

We hope you find this document truly valuable.
Please come back for more resources in the future.
Once again, thank you for your visit.

This document remains one of the most requested materials in digital libraries online.
By reaching us, you have gained a rare advantage.
The full version of Business Ethics Guide is available here, free of charge.

SAGE Brief Guide to Business Ethics

Designed for courses in business ethics, corporate social responsibility, corporate strategy, and
organizational behaviour, this text will also be an indispensible companion text for business students to
use throughout their full programme of study. This text provides objective coverage of key issues in cor-
porate social responsibility, the obligation of companies to various stakeholder groups, the contribution
of business to society and culture, and the relationship between organizations and the quality of the
environment. Business Ethics in Brief is divided into eight sections which contain important keywords
that relate to those sections: Ethics and the Individual; Theories of Ethics; Understanding Global
Ethics; Ethics of Management and Business; Employee and Human Resources Issues; Consumer
Issues; Ethics of Advertising, Marketing, and PR; and Environmental Issues in Ethics. Key features
of the text include the following: - Keyword entries featuring comprehensive essays on such crucial
topics as strategic corporate social responsibility, consumer rights, and ethical decision making - A
listing of suggested readings for each entry, so that readers can find more information on topics

of particular interest. - Three appendices: An appendix of "problematic practices" that highlights key
corporations and industries and the ethical issues they faced; an appendix with key ethics institutes
and organizations; and an appendix listing key business ethics periodicals

SAGE Brief Guide to Marketing Ethics

With key terms and concepts related to marketing ethics presented in a short, easy-to-use format, this
guide is an essential companion for marketing courses or as a reference for students and practitioners
who would like to learn more about the basics of ethical marketing. The text is divided into four
sections which contain important keywords that relate to those sections: Business Ethics, Ethics and
the Marketing Mix, Ethics and the Promotional Mix, and Special Topics in Marketing Ethics. Each
keyword entry is written by a scholar drawn from the fields of business and marketing ethics, and

is a comprehensive essay on such crucial topics as ethical issues in pricing, green marketing, and
deceptive advertising. Each essay includes a list of references and suggested readings for each article
so that readers can find more information on those issues they are most interested in.
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Sage Brief Guide to Business Ethics

Providing objective coverage of theories, corporate social responsibility, human resources issues,
consumer protection, and ethical issues in marketing and advertising, this is an ideal supplement for
business ethics courses or as a reference for students and practitioners who would like to learn more
about the basics of business ethics.

SAGE Brief Guide to Corporate Social Responsibility

Designed to serve as a supplemental text for courses in business ethics, corporate social responsibility,
corporate strategy, and organizational behaviour, this text is also an indispensible companion text for
business students to use throughout their full programme of study. It provides objective coverage of key
issues in corporate social responsibility, the obligation of companies to various stakeholder groups,
the contribution of business to society and culture, and the relationship between organizations and
the quality of the environment. Key features of the text include the following: A Reader's Guide that
explains how to use the volume Keyword entries featuring comprehensive essays on such crucial topics
as strategic corporate social responsibility, strategic philanthropy, corporate social performance, and
social audits. A listing of references and suggested readings for each entry, so that readers can find
more information on topics of particular interest.

The SAGE Encyclopedia of Business Ethics and Society

Thoroughly revised, updated, and expanded, The SAGE Encyclopedia of Business Ethics and Society,
Second Edition explores current topics, such as mass social media, cookies, and cyber-attacks, as well
as traditional issues including accounting, discrimination, environmental concerns, and management.
The new edition also includes an in-depth examination of current and recent ethical affairs, such as the
dangerous work environments of off-shore factories for Western retailers, the negligence resulting in
the 2010 BP oil spill, the gender wage gap, the minimum wage debate and increasing income disparity,
and the unparalleled level of debt in the U.S. and other countries with the challenges it presents to many
societies and the considerable impact on the ethics of intergenerational wealth transfers. Key Features
Include: Seven volumes, available in both electronic and print formats, contain more than 1,200 signed
entries by significant figures in the field Cross-references and suggestions for further readings to guide
students to in-depth resources Thematic Reader's Guide groups related entries by general topics Index
allows for thorough browse-and-search capabilities in the electronic edition

Ethical Choices in Business

The Second Edition of this highly acclaimed book on business ethics discusses the way in which
individuals deal with conflicting questions of personal and professional ethics. While retaining all the
features of the first edition which made it a unique contribution to the field, this version adopts a more
explicitly pragmatic and optimistic framework, while incorporating suggestions received from scholars
around the world. R C Sekhar has also added many new features to make the book more accessible
to students and to assist the learning process.

Understanding Business Ethics

Filled with real-world case studies and examples of ethical dilemmas, Understanding Business Ethics,
Third Edition prepares students and managers alike to make ethical decisions in today’s complex, glob-
al environment. Bestselling authors Peter A. Stanwick and Sarah D. Stanwick explain the fundamental
importance of ethical leadership, decision making, and strategic planning while examining emerging
trends in business ethics such as the developing world, human rights, environmental sustainability,
and technology. In addition to presenting information related to the Association to Advance Collegiate
Schools of Business (AACSB), the text’s 26 real-world cases profile a variety of industries, countries,
and ethical issues in a way that is relevant and meaningful to students’ lives. The Third Edition features
new cases from well-known companies such as Disney and General Motors, new coverage of emerging
topics such as big data and social media, expanded coverage of corporate social responsibility, and
more. Using an applied approach, this text helps students understand why and how business ethics
really do matter!

The SAGE Guide to Key Issues in Mass Media Ethics and Law



The SAGE Guide to Key Issues in Mass Media Ethics and Law is an authoritative and rigorous
two-volume, issues-based reference set that surveys varied views on many of the most contentious
issues involving mass media ethics and the law. Divided into six thematic sections covering information
from contrasting ethical responsibly and legal rights for both speech and press, newsgathering and
access, and privacy to libelous reporting, business considerations, and changing rules with social
media and the Internet, the information in this guide is extremely relevant to a variety of audiences.
This guide specifically focuses on matters that are likely to be regular front-page headlines concerning
topics such as technological threats to privacy, sensationalism in media coverage of high-profile trials,
cameras in the courtroom, use of confidential sources, national security concerns and the press, digital
duplication and deception, rights of celebrities, plagiarism, and more. Collectively, this guide assesses
key contentious issues and legal precedents, noting current ethical and legal trends and likely future
directions. Features: Six thematic sections consist of approximately a dozen chapters each written by
eminent scholars and practitioners active in the field. Sections open with a general Introduction by the
volume editors and conclude with a wrap-up “Outlook” section to highlight likely future trends. Chapters
follow a common organizational outline of a brief overview of the issue at hand, historical background
and precedent, and presentation of various perspectives (pro, con, mixed) to the issue. “See also” cross
references guide readers to related chapters and references and further readings guide users to more
in-depth resources for follow-up. This reference guide is an excellent source for the general public,
students, and researchers who are interested in expanding their knowledge in mass media and the
ethics and law surrounding it.

Management for Social Enterprise

Electronic Inspection Copy available for instructors here "Management for Social Enterprise is a
great introduction to the rich variety of social enterprises in the UK. It is also a useful tool to help

us to build more effective social enterprises that really deliver on their missions by people who

have hands on experience. This is just what the rapidly growing social enterprise sector needs,

a management manual to help us take social enterprises to the next level by people who have

hands on experience' - Sophi Tranchell, Managing Director of Divine Chocolate Ltd and Cabinet
Office sponsored Social Enterprise Ambassador “The recent explosive growth in the number of social
enterprises, their diverse and dynamic nature, and the upsurge in research about them all makes this
a potentially bewildering field of knowledge to explore. This book provides a clear and timely guide to
the management challenges involved in understanding and running social enterprises, and underlines
why their unique nature requires something more than just standard business school wisdom' - Ken
Peattie, Professor of Marketing and Strategy, Cardiff Business School, and Director of the ESRC Centre
for Business Relationships, Accountability, Sustainability and Society "Provides a good introduction
to the management of social enterprises touching on a broad range of topics and will help those
invovled in managing social enterprises and those trying to understand more about the sector. It draws
on the experience of those who have worked in the social enterprise sector in a range of countries
and are passionate about developing it' - Fergus Lyon, Professor of Enterprise and Organizations,
Middlesex University Overviewing the key business topics required by social entrepreneurs, and
managers in social enterprises Management for Social Enterprise covers strategy, finance, ethics,
social accounting, marketing and people management. Written in direct, accessible language by a
team of authors currently teaching and researching in this sector, each chapter is fully supported with
learning resources. Chapters include brief overviews, further reading, suggested web resources and,
importantly, international case studies, drawing on real-life business examples. This book is essential
reading for students and practitioners of Social Entrepreneurship and Social Enterprise, but will also be
of use to anyone with an interest in management, corporate responsibility, ethics or community studies.
Click here for the LIMU Social Entreprise Management web pages.

The Handbook of Social Research Ethics

Brings together international scholars across the social and behavioural sciences and education to
address those ethical issues that arise in the theory and practice of research within the technologically
advancing and culturally complex world in which we live.

Designing and Managing a Research Project

"The authors did an excellent job of addressing many of the "real world" issues in conducting a
business research project. They have given care to address some of the issues that often represent



the major stumbling blocks for students engaged in business research projects.... An excellent text.... It
Is concise, very readable and addresses many of the issues that we, as instructors, grapple with as we
assign research projects2 - Andrew M Forman, PhD, Hofstra University Designing and Implementing

a Research Project is a concise, easy to read text designed to guide business students through

the various aspects of designing and managing research projects. The focus is on research projects
that have a solid academic basis, although some implications for more applied projects are also
highlighted. It is divided into three main sections, "Laying the Foundations2, "Undertaking the Research2,
and "Communicating the Results2, which present a logical flow for the research project. A unigue aspect
of the book is the inclusion of particular chapters on topics like supervision, group work and ethics, and
the focus of the discussion of data analysis (qualitative and quantitative). The authors have applied
their years of past experience in supervising student projects, when writing this book to provide some
actual examples of problems and practical guidelines. This unique book presents a step-by-step guide
for undertaking research projects that is multidisciplinary in focus and student friendly in style. It could
be used, as either a text, or a supplementary text on courses in management (including industrial
psychology) and marketing. Graduate students in related fields such as health care administration,
public administration, and nursing administration would also find this text useful.

Marketing Ethics & Society

Marketing, while essential to organisational success, is arguably one of the most controversial aspects
of business management. Criticisms of marketing’s impact range from fostering materialism and
unsustainable consumption patterns through to the use of deception, stifling of innovation and lowering
of quality, to name but a few. Taking a holistic and international perspective, this book critically examines
the ethical challenges marketing faces and explores strategies marketers can use to respond to those
challenges. The book examines specific aspects of marketing activities, such as ethical considerations
in relation to young consumers, potentially harmful products and criticism of the societal impact of med-
ical, arts and tourism marketing activities. It then combines these with wider discussions of frameworks
that enable marketers to respond to ethical challenges, supplemented by discussions of cross-cultural
and international perspectives, consumer responses and ethical consumption movements as well as
shifting historical perceptions of marketing ethics. The book is accompanied by a companion website
including: PowerPoint slides and teaching notes per chapter, links to free SAGE journal articles and
online videos selected per chapter by the authors, quizzes per chapter and links to further reading
online.

Ethical Practice in Early Childhood

Ethical considerations are raising new questions about the involvement and participation of children
in research. By considering the ethical issues that can arise when working with and doing research
with young children from birth to five years, this book examines a wide range of topics including: -
involving young children in research - informed consent - research tools with children under five -
researching children with special needs - researching vulnerable groups - researching other cultures
- multi-agency working - loss and bereavement - ethical practices when studying early childhood -
safe-guarding young children - inspection - ethics and leadership Examples from education, health
and social work are examined, and there are chapter overviews, activities, case studies, points for
discussion and recommendations for further reading and useful Websites in each chapter; which help
to engage the reader and facilitate critical thinking and reflective practice. This is a comprehensive
guide to a developing field for the early years student and practitioner.

Ethics in Qualitative Research

This fresh, confident Second Edition of Ethics in Qualitative Research expands its focus on the
theoretical and practical aspects of doing qualitative research in light of new ethical dilemmas facing
researchers today. This engaging textbook explores key ethical dilemmas - including research bound-
aries, informed consent, participation, rapport and analysis — within the context of a rapidly changing
research environment. The book effectively covers the ethical issues related to the data collection
process, helping readers to address the ethical considerations relevant to their research.

Planning Ethically Responsible Research



"Two important aspects covered in this text are the ethical considerations in qualitative research
methodologies, and the attention that is needed in University Research Ethics Committees to under-
standing and addressing these methodologies.™

Ethics Theory and Business Practice

In his ground-breaking new textbook, Mick Fryer offers students of Business Ethics clear explanations
of a range of theoretical perspectives, along with examples of how these perspectives might be used to
illuminate the ethical challenges presented by business practice. The book includes: Realistic scenarios
which gently introduce a theory and demonstrate how it can be applied to a real-life ethical dilemma
that everyone can relate to, such as borrowing money from a friend Real organisational case studies
in each chapter which illustrate how each theory can be applied to real business situations. Cases
include Nike, Coca Cola, BMW, Shell, Starbucks and GSK ‘Pause for Reflection’ boxes and ‘Discussion
Questions’ which encourage you to challenge the established notions of right and wrong, and empower
you to develop your own moral code Video Activities in each chapter with accompanying QR codes
which link to documentaries, films, debates and news items to get you thinking about real-life ethical
dilemmas Visit the book’s companion website for self-test questions, additional web links and more at:
study.sagepub.com/fryer

The SAGE Encyclopedia of Business Ethics and Society

Thoroughly revised, updated, and expanded, The SAGE Encyclopedia of Business Ethics and Society,
Second Edition explores current topics, such as mass social media, cookies, and cyber-attacks, as well
as traditional issues including accounting, discrimination, environmental concerns, and management.
The new edition also includes an in-depth examination of current and recent ethical affairs, such as the
dangerous work environments of off-shore factories for Western retailers, the negligence resulting in
the 2010 BP oil spill, the gender wage gap, the minimum wage debate and increasing income disparity,
and the unparalleled level of debt in the U.S. and other countries with the challenges it presents to many
societies and the considerable impact on the ethics of intergenerational wealth transfers. Key Features
Include: Seven volumes, available in both electronic and print formats, contain more than 1,200 signed
entries by significant figures in the field Cross-references and suggestions for further readings to guide
students to in-depth resources Thematic Reader2s Guide groups related entries by general topics Index
allows for thorough browse-and-search capabilities in the electronic edition

Ethics in Qualitative Research

Ethics in Qualitative Research explores this field and presents a distinctive perspective; one that is at
odds with the assumptions underpinning ethical regulation, but also with the views of many qualitative
researchers today. Martyn Hammersley and Anna Traianou emphasize the difficult and controversial
character of ethical issues, and examine the philosophical assumptions involved, the social contexts in
which key ethical principles arise, and their implications for research practice. The authors argue that
the starting point for any discussion of research ethics must be the values intrinsic to research, above
all the commitment to knowledge-production.

Doing Research in Business and Management

Z[here is, as with all the chapters, an excellent set of suggested further reading...2 - Management
Learning "Postgraduate students should find this a useful book, since it focuses on issues specific to
their requirements. The philosophical underpinnings, methodology and practicalities of research are
all discussed within the context of postgraduate research2 - International Small Business Journal This
wide-ranging text comprehensively overviews management research and research methodology. The
authors take the reader through all the major stages of the research process and introduce the key
methods. After highlighting the different contexts and purposes, strategies and tactics, programmes and
processes of management research, the authors provide detailed coverage of the relevant research
approaches and methods. They discuss the interrelationship of theoretical and empirical research,
and how these apply to practice. The implications of using quantitative and qualitative methods are
examined, and practical advice is given on the available analysis techniques and software packages.

Green Ethics and Philosophy



Colorful bracelets, funky brooches, and beautiful handmade beads: young crafters learn to make all
these and much more with this fantastic step-by-step guide. In 12 exciting projects with simple steps
and detailed instructions, budding fashionistas create their own stylish accessories to give as gifts

or add a touch of personal flair to any ensemble. Following the successful "Art Smart" series, "Craft
Smart" presents a fresh, fun approach to four creative skills: knitting, jewelry-making, papercratfting,
and crafting with recycled objects. Each book contains 12 original projects to make, using a range of
readily available materials. There are projects for boys and girls, carefully chosen to appeal to readers
of all abilities. A special "techniques and materials" section encourages young crafters to try out their
own ideas while learning valuable practical skills.

Green Cities

Colorful bracelets, funky brooches, and beautiful handmade beads: young crafters learn to make all
these and much more with this fantastic step-by-step guide. In 12 exciting projects with simple steps
and detailed instructions, budding fashionistas create their own stylish accessories to give as gifts

or add a touch of personal flair to any ensemble. Following the successful "Art Smart” series, "Craft
Smart" presents a fresh, fun approach to four creative skills: knitting, jewelry-making, papercrafting,
and crafting with recycled objects. Each book contains 12 original projects to make, using a range of
readily available materials. There are projects for boys and girls, carefully chosen to appeal to readers
of all abilities. A special "techniques and materials" section encourages young crafters to try out their
own ideas while learning valuable practical skills.

The SAGE Handbook of Qualitative Research Ethics

This handbook is a much-needed and in-depth review of the distinctive set of ethical considerations
which accompanies qualitative research. This is particularly crucial given the emergent, dynamic and
interactional nature of most qualitative research, which too often allows little time for reflection on the
important ethical responsibilities and obligations Contributions from leading international researchers
have been carefully organised into six key thematic sections: Part One: Thick Descriptions Of Qual-
itative Research Ethics Part Two: Qualitative Research Ethics By Technique Part Three: Ethics As
Politics Part Four: Qualitative Research Ethics With Vulnerable Groups Part Five: Relational Research
Ethics Part Six: Researching Digitally This Handbook is a one-stop resource on qualitative research
ethics across the social sciences that draws on the lessons learned and the successful methods for
surmounting problems — the tried and true, and the new.

Postgraduate Research in Business

In Postgraduate Research in Business, Sarah Quinton and Teresa Smallbone provide a vital intro-
duction to the research process and the thinking and learning skills needed to successfully complete
postgraduate research. In step-by-step terms, the authors detail the 'tools of the trade' - the practical
and the intellectual skills - that underpin the study of Business and Management, from research skills
and project planning to strategies for reading, writing, and presentation.

Qualitative Methods in Business Research

“Comprehensive, current and compelling, a winning combination for any research student or practi-
tioner interested in increasing his/her knowledge about qualitative methods as they apply to business
research' - The Qualitative Report Covering all the major qualitative approaches in business studies
(including case study research, ethnography, narrative inquiry, discourse analysis, grounded theory
and action research), this practical how-to guide shows how qualitative methods are used within
management, marketing, organizational studies and accounting. Within each approach, the authors
consider crucial issues such as framing the research, generating research questions, getting access,
collecting empirical materials, reporting the results and evaluating the research. Original case studies
drawn from around the world are included throughout to demonstrate the practical applications of the
methods discussed.

Corporate Responsibility

Corporate Responsibility offers a concise and comprehensive introduction to the functional area of
corporate responsibility. Readers will learn how corporate responsibility is good for business and
how leaders balance their organization’s needs with responsibilities to key constituencies in society.



Author Paul A. Argenti engages students with new and compelling cases by focusing on the social,
reputational, or environmental consequences of corporate activities. Students will learn how to make
difficult choices, promote responsible behavior within their organizations, and understand the role
personal values play in developing effective leadership skills.

Managing Business Ethics

Revised edition of the authors' Managing business ethics, [2014]

Encyclopedia of Business and Professional Ethics

This encyclopedia, edited by the past editors and founder of the Journal of Business Ethics, is the only
reference work dedicated entirely to business and professional ethics. Containing over 2000 entries,
this multi-volume, major research reference work provides a broad-based disciplinary and interdiscipli-
nary approach to all of the key topics in the field. The encyclopedia draws on three interdisciplinary and
over-lapping fields: business ethics, professional ethics and applied ethics although the main focus is
on business ethics. The breadth of scope of this work draws upon the expertise of human and social
scientists, as well as that of professionals and scientists in varying fields. This work has come to fruition
by making use of the expert academic input from the extraordinarily rich population of current and past
editorial board members and section editors of and contributors to the Journal of Business Ethics.

Introduction to Globalization and Business

What is globalization? How have the world economies changed in recent years? What impact do
these changes have on business and management practice? Through creative use of examples, case
studies and exercises from organizations worldwide, this book demonstrates the many levels at which
globalization impacts on contemporary businesses, society and organizations and elucidates the ways
in which different globalization trends and factors interrelate. Focusing on an integrated approach to
understanding the effects of global trends such as new technologies, new markets, and cultural and
political changes, the book enables students to understand the wider implications of globalization and
apply this to their study and comprehension of contemporary business and management. Each chapter:
- opens with a short and current case which introduces the key concepts covered in that chapter -
provides an overview of chapter objectives to allow the student to navigate easily - illustrates the chapter
concepts with useful boxed examples - concludes with a review of the key chapter concepts learnt -
provides a series of review and discussion questions - offers 'Global Enterprise Project' assignments
for applying course concepts to the same company - gives up-to-date references from many sources to
direct student's further reading. Students can access the companion website which includes additional
material in support of each chapter of the book by clicking on the ‘companion website' logo above.

Key Concepts in Corporate Social Responsibility

Introducing the key concepts in corporate social responsibility, Suzanne Benn brings together the
essential issues relevant to the responsible management of businesses, not-for-profit organizations
and government. With detailed coverage and cross-referencing for each concept and over 50 concepts
introduced, this guide to both the theory and implementation of CSR and sustainability, provides an
indispensable reference for any student of the subject.

Media Ethics

Media Ethics: Key Principles for Responsible Practice makes ethics accessible and applicable to media
practice, and explains key ethical principles and their application in print and broadcast journalism,
public relations, advertising, marketing, and digital media. Unlike application-oriented casebooks, this
text sets forth the philosophical underpinnings of key principles and explains how each should guide
responsible media behavior. Author Patrick Lee Plaisance synthesizes classical and contemporary
ethics in an accessible way to help students ask the right questions and develop their critical reasoning
skills, as both media consumers and media professionals of the future. The Second Edition includes
new examples and case studies, expanded coverage of digital media, and two new chapters that
distinguish the three major frameworks of media ethics and explore the discipline across new media
platforms, including blogs, new forms of digital journalism, and social networking sites.

Social Work Law, Ethics & Social Policy



Are you a social work student looking to understand how the law, ethics and social policy interrelate in
practice? Then look no further! Whether you a student or Newly Qualified Social Worker working with
children and families or adults at risk of harm, this practical guide will equip you with the knowledge
and skills you need to fulfil your professional responsibilities and practice with confidence. This book
covers all the areas of law you need to know: social work with children and families, vulnerable adults
and social issues such as welfare and homelessness. Each section concludes with a discussion of how
social policy and ethics relate to each area of social work law. This gives real-world context to what you
have learnt, alongside thought boxes, exercises and case studies in each chapter to further encourage
reflection and put theory into practice.

The End of Corporate Social Responsibility

Electronic Inspection Copy available for instructors here Providing a much-needed critique of Corporate
Social Responsibility (CSR) practice and scholarship, this book seeks to redress CSR advocacy,
from a political and critical perspective. A strident approach backed up by extensive use of case
studies presents the argument that most CSR-related activity aims to gain legitimacy from consumers
and employees, and therefore furthers the exploitative and colonizing agenda of the corporation.

By examining CSR in the context of the political economy of late capitalism, the book puts the
emphasis back on the fact that most large corporations are fundamentally driven by profit maximization,
making CSR initiatives merely another means to this end. Rather than undermining or challenging
unsustainable corporate practices CSR is exposed as an ideological practice that actually upholds the
prominence of such practices. As CSR gathers momentum in management practice and scholarship,
students in the fields of CSR, business ethics, and strategy, will find this text a useful companion to
counter received wisdom in this area.

Business Ethics

Now with SAGE Publishing, Business Ethics: Best Practices for Designing and Managing Ethical
Organizations, Second Edition focuses on how to create organizations of high integrity and superior
performance. Author Denis Collins shows how to design organizations that reinforce ethical behavior
and reduce ethical risks using his unique Optimal Ethics Systems Model that outlines how to hire and
train ethical employees, make ethical decisions, and create a trusting, productive work environment.
Taking a practical approach, this text is packed with tips, strategies, and real-world case studies that
profile a wide variety of businesses, industries, and issues. A Complete Teaching & Learning Package
SAGE Premium Video Included in the interactive eBook! SAGE Premium Video tools and resources
boost comprehension and bolster analysis. Watch this video Hiring Ethical People for a preview for a
preview. Learn more. Interactive eBook Includes access to SAGE Premium Video, multimedia tools,
and much more! Save when you bundle the interactive eBook with the new edition. Order using bundle
ISBN: 978-1-5443-2496-8 Learn more. SAGE coursepacks FREE! Easily import our quality instructor
and student resource content into your school’s learning management system (LMS) and save time.
Learn more. SAGE edge FREE online resources for students that make learning easier. See how your
students benefit.

Organizational Ethics

Every industry must confront unethical behavior in the workplace. Whether your students want to
pursue careers in business, education, public service, or the military, they will need a solid foundational
understanding of ethics and the impact their decisions will have on their organizations and their

own lives. Bestselling author, Craig E. Johnson, illustrates the best approaches for developing our
ethical competence. Organizational Ethics: A Practical Approach equips students with the knowledge
and skills they need to make a positive difference in their workplace. Self-assessments, reflection
opportunities, and application projects allow students to practice their ethical reasoning abilities. Each
part of the book focuses on a different aspect of ethical organizational behavior, examining ethics at
the individual, group, and organizational levels. The revised Fourth Edition includes a new feature titled
Contemporary Issues in Organizational Ethics and new case studies on current topics such as fake
news, sexual harassment, and cultural appropriation. This book shows how readers can develop their
ethical expertise and provides opportunities to practice problem-solving to defend their decisions.

Ethics in Psychological Research



Ethics in Psychological Research is a brief, practical guide for student researchers and their mentors to
answer ethical questions and navigate issues of institutional policies and academic freedom. Authors
Daniel P. Corts and Holly E. Tatum guide readers in identifying, preventing, mitigating, and resolving

ethical issues in research using a unique ethical framework. Each of the standalone chapters provide
real-life examples of ethical questions, a description of scholarly work on the matter, and suggestions
for how to address similar problems should they arise in the researcher’s own work. The book makes for
a succinct and easy-to-use reference for any student conducting research in the behavioral sciences.

Encyclopedia of Business Ethics and Society

This encyclopedia spans the relationships among business, ethics and society, with an emphasis on
business ethics and the role of business in society.

The Ethical Consumer

Focusing on ethical consumers, their behavior, discourses and narratives as well as the social and
political contexts in which they operate, this text provides a summary of the manner and effectiveness
of their actions.

Values and Ethics in Coaching

The first complete guide to exploring values and ethics in coaching, this book will guide you through the
responsibilities of coaching practice, and help you recognize and reconcile common ethical dilemmas
and choices. Part | explores the theory and research underpinning ethical coaching practice, and invites
you to examine own personal and professional values. Part |l delves into the key ethical considerations
in the coaching relationship, including contracting, confidentiality and understanding boundaries. It
explores each issue in depth, and offers implications and suggestions for practice. Part Il examines
individual professional contexts, including coaching in business, sports and healthcare with real life
examples and reflections from practising coaches. This book is vital reading for trainee and practitioner
coaches, and those looking to introduce ethical coaching practice into a professional setting.

Counseling Ethics for the 21st Century

Counseling Ethics for the 21st Century prepares students to address ethical issues arising in contem-
porary counseling practice. Drawing on their own clinical and practical experiences, authors Elliot D.
Cohen and Gale Spieler Cohen present detailed, realistic, and engaging clinical case studies along
with a comprehensive five-step model that can be used to manage the complex ethical problems raised
throughout the book. Each chapter focuses on particular virtues in the context of examining a particular
counseling issue, including online counseling, digital record keeping, and social media. Students will
be empowered to define problems, identify relevant facts, conduct ethical analyses, and make the best
decisions for their clients.

Social Research Methods

SAGE Course Companions are an exciting new series from SAGE offering students an insider's guide
into how to make the most of their undergraduate courses and extend their understanding of key
concepts covered in their course. Social Research Methods provides student readers with essential
help with their research project, with revising for their course exams, preparing and writing course
assessment materials, and enhancing and progressing their knowledge and thinking skills in line with
course requirements on Research Methods courses. This Course Companion is designed to augment,
rather than replace, existing textbooks for the course, and will provide: " Helpful summaries of the
course curriculum to aid essay and project planning " Key summaries of the approach taken by the
main Methods textbooks " Guidance on the essential study skills required " Help with developing
critical thinking " Route-maps to aid the development of wider learning above and beyond the textbook
" Pointers to success in course exams and written assessment exercises " A tutor's-eye view of

what course examiners are looking for " An insider's view of what key course concepts are really all
about SAGE Course Companions are much more than revision guides for undergraduate; they are an
essential tool to taking your course learning and understanding to new levels and in new directions that
are the key to success in undergraduate courses.
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